Prasar Bharati
(India’s Public Service Broadcaster)
Prasar Bharati Secretariat (T&C Division)
Prasar Bharati House
Copernicus Marg, New Delhi-110001

F. No. TC-1/011(1)/2018-19/Tariff / v & Dated: 07/03/2019
Circular No. 4 of 2019

Subject: Sale of Commercial time by Marketing Division.

The guidelines, pertaining to telecast of advertisements of political parties on
Doordarshan, were prescribed vide Letter No. DCS/Political Ad/2004 dated
22.04.2004 (copy enclosed). In partial modification to the said guidelines, the point
iii) of the said letter has been amended. Now, the said point iii) reads as under:

“iii) The package benefits, as prescribed in the extant rate card of DD,
are available for telecast of advertisements of political parties on Doordarshan

channels.”

2. This issues with the approval of CEO, Prasar Bharati.

o\
(Amit Sharma)

Dy. Director (Comm., T&C)
Ph. No. 011-23118516

To,
The Director General

Doordarshan
Doordarshan Bhawan (Tower-A)

Copernicus Marg
New Delhi-110001

Copy for information and necessary action to:

1. Additional Director General, (CRD I), Mumbai, Commercial Revenue Division,

Doordarshan Kendra, Worli, Mumbai.
2. Additional Director General, (CRD II, DCD), Prasar Bharati House, Copernicus

Marg, New Delhi 0O1.
3. DDG (DCS), Doordarshan Bhawan, Tower A, Copernicus Marg, New Delhi-01.

47 Director (Tech.), PB Sectt. for getting this Circular uploaded on PB’s Website.
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