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CHAPTER XV

COMMERCIAL BROADCASTING
(Incleding C.S.U. and Vividh Bharati)

15.1.1. Introductory

Advertising over the air in India, in fact, began with broadcasting in India. The Indian Broadcasting
Company, which started operation in July 1927 used both spot and sponsored advertisements to finance
a part of its expenditure. The activity continued upto 1934, when as a result of pressure exerted on the
Government, the commercial operation had to be discontinued. The Chanda Committee’s firm
recommendation to introduce advertising on the ratio was the result of the rethinking which had been
going on for some years, and ultimately the Government of India decided to introduce advertising on the
Vividh Bharati Service of All India Radio.

15.1.2. Vividh Bharati Service, earlier known as All India Variety Programme, was started on 3rd
October 1957. The programmes, mainly entertainment, were prepared centrally and supplied to stations
for broadcast on small-medium-wave transmitters. The Administrative Radio Canference, held in
Geneva in 1959, made it necessary for India to make immediate steps to utilise the medium-wave
frequencies allotted to her. The developmental programmes included installation of medium-wave
transmitter, to provide Vividh Bharati Service, to those areas which were not receiving it till then. This
resulted in the expansion of Vividh Bharati and provided an alternate listening to the one being provided
by the Primary Channel.

15.1.3. The Bombay, Pune, and Nagpur were the first Stations from where Commercial advertisements
started from Ist November, 1967. Vividh Bharati was made the Carrier Service and the existing
transmitters carrying Vividh Bharati Programmes were converted into Commercial Broadcasting
Centres in a phased manner. Date of start of Broadcasting Commercials for other Stations is as under:—

Calcutta _ 15.10.1968
Delhi 1.04.196%
Madras—Tiruchi 13.04.1969
Chandigarh—Jullundur 14.10.1970
Bangalore—Dharwad : 18.10.1970
Ahmedabad—Rajkot ~ 29111970
K anpur—Lucknow—Allahabad 27.12.1970
Hyderabad—Vijayawada 21.03.1971
Bhopal—Indore 1.05.1975
Jaipur—Jodhpur : . 1.05.1975
Trivandrum—Calicut 1.05.1975
Patna—Ranchi : 1.05.1975
Cuttack ' 1.05.1975
Srinagar 1.07.1975

15.1.4. Till 28.3.68, the entire work of the Commercial Broadcasting Services was handled by the
Deputy Director General (Commercial Broadcasts) with Headquarters at Bombay. When the
Headquarters of the Deputy Director General was shifted to Delhi, the work was temporarily entrusted

to the Station Director, Bombay.
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15.1.5. On Ist October 1968 a separate independent Office at Bombay known as ‘Central Sales Unit’
was created. The work was divided into two wings i.e. ‘Sales’ and ‘Production.” The Director, Central
Sales Unit is also the head of Office of Vividh Bharati which is also stationed at Bombay. All Vividh
Bharati Programmes (Except the Karnatak Music which are produced at Madras) are prepared at
Bombay and tape copies are sent in advance to all Centres for simultaneous Broadcast. The programme
unit at Bombay is headed by a Deputy Director.

15.1.6. The rate card for Commercial Broadcasting was revised with effect from 16.4.1981 and all the
Stations were made available to advertisers for individual and separate booking, station wise. The main
Commercial Broadcasting Service Centre was entrusted with all the work in connection with the linked
stations.

15.1.7. The 29th Centre at Vadodra was started on 29th April 1983.

PROCEDURE AND WORKING

15.1.8. Groupings of Stations and Time Classification

Commercial time for sale through advertisers is divided into categories on the basis of actual audience
ratings of popularity of the programmes broadcast at different timings on the Vividh Bharati Service.
The 29 Commercial Broadcasting Services Centres have been placed in different groups depending upon
the industrial development, urban market index and commercial potential of the various centres at
which the Commercial Broadcasting Service Stations are located. The rate for commercials vary
according to time and Station classification.

15.1.9. Spots

Advertisements are broadcast as Spots of different durations, namely, 7 seconds, 10 seconds, 15 seconds,
20 seconds, 30 seconds. Spot of 7 seconds duration is known as Time-check. It announces the time when
acommercial spot is announced. Commercial announcements are recorded on magnetic recording tapes
by the advertisers and the agencies are required to conform to certain technical specifications and
standards prescribed by the All India Radio. These tapes are screened before they are accepted for
broadcast.

15.1.10. Sponsored Programmes

Commercial Broadcasting Service was started with spots in 1967, but Sponsored Programmes were first
introduced at Bombay—Pune—Nagpur beam from 3rd May, 1970, and were gradually extended to all
other commercial Broadcasting Service Centres. Sponsored specifically by the advertisers, these
programmes include skits, quizzes, music items, sports commentaries, etc., though a major portion of
Sponsored Programmes are currently based on film music. Sponsored Programmes are of 10,15 and 30
minutes duration and are devised and produced by outside agencies, who decide the nature and contents
of the programme, while keeping within the All India Radio Code of Conduct and ethics.

15.1.11. Commercial Sponsorship

Commercial Broadcasting Service has also started from 1975-76. Commercial Sponsorship of important
games and test matches played in India and abroad, covering Cricket, Football, Hockey, Olympic
Games, etc, '

15.1.12. Time Availability and Utilisation

Total time available for Commercial Advertising is 10 percent of the Vividh Bharati transmission time,
The time available varies from Station to Station. The saleable time on an average, however, works out
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to about 75 minutes per day. Initially, the Central Sales Unit of Commercial Broadcasting Service was
responsible for the entire marketing of commercial time of AIR. Later, with the growth of local interests,
it was considered desirable to partly decentralise the sale of time. Consequently, it was decided that 20
percent of the commercial time available in Delhi, Madras and Calcutta be sold by the local Stations,
whereas in respect of other Commercial Broadcasting Service Stations, local sale of time to the extent of
10% of the available time was allowed. This partial decentralisation of the sale of commercial time
facilitated booking of advertisements by local advertisers.

15.1.13. Introduction of Commercials on Primary Channel

The first phase of the scheme was introduced on st April, 1982 with advertisements being allowed fora
minute each before the National News Bulletins in the morning and evening and after the English News
Bulletin in the morning and evening. The booking, billing, etc. is handled by Commercial Broadcasting
Service, Delhi.

15.1.14. The second phase of the Scheme, for broadcast Station-wise, was implemented on 26th
January 1985 from 55 Primary Channel Stations. Spots/Sponsorship are being accepted in Rural
Programmes, Women’s Programme, Film/Light Music (Indian and Western) including Listeners’
Choice, plays and other popular programmes. Ads are also accepted before the news Bulletin in
Regional Languages.

15.1.15. Unlike the Commercial Broadcasting Service, Sponsored Programmes produced by Outsiders
are not accepted in the Primary Channel but the Advertisers/ Advertising agencies are allowed to
sponsor the programmes being broadcast by the concerned stations.

15.1.16. The Ad content has been limited to five percent of the total transmission hours. The duration
of ads for each category of programme is:

i) 15 percent of the time for programme of Film Music and other popular chunks.
ii) 10 percent for all other programmes.

'15.1.17. The 15 Commercial Broadcasting Service Main Stations are responsible for booking, billing

and accounting of Commercials on Primary Channe! Stations coming under their jurisdiction. The list
of Primary Channel Stations Serviced by each Commercial Broadcasting Service Centre is given at
Annexure IA. The list of Commercial Broadcasting Service Centres is given at Annexure IB.

ORGANISATION
15.2.1. Directorate

At the Headquarters, the Deputy Director General (Commercial) advises and assists the Director
General, All India Radio in all matters relating to Commercial Broadcasting and supervises the
functioning of the Commercial Broadcasting set up at various centres, The Deputy Director General
(Commercial) is assisted by a Director of Programmes (Commercial).

15.2.2. Central Sales Unit & Vividh Bharati

The Director of Sales is the Head of Office. He is assisted by a Deputy Director (Sales), a Deputy
Director (Accounts), a Deputy Director (Audience Research), a Deputy Director(Costs) and a Deputy
Director(VB). The organisation chart of Central Sales Unit, Bombay is given at Annexure IIA.
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15.2.3. Commercial Broadcasting Stations

De!hi, Bombay, Calcqtta, Madras, Kanpur and Chandigarh Stations are headed by Station Director,
while Ahmedabad, Trivandrum, Bangalore, Hyderabad, Jaipur, Patna, Bhopal, Srinagar and Cuttack
are under the charge of Asstt. Station Director.

DUTIES AND RESPONSIBlLlTiES

The broad duties attached to the various posts are given in subsequent paragraphs. The details given
against each post should not be deemed to be exhaustive.

15.3.1. Central Sales Unit
a} Director:

As the Head of Office, he is responsible for the efficient functioning of all the branches of the Office, The
broad duties include the direction and Supervision of:—
i) Audience Research, :
ii) Planning and Scheduling of advertisements.
iii) General Office Administration, budgeting, Parliament Questions, etc.
iv) Advisory Board Meetings.
v} Vividh Bharati Programmes.

b) Deputy Director (Sales):

i) All correspondence with agencies and advertisers in connection with inquiries, booking,
cancellation, ete,
i) All correspondence with Stations regarding inquiries, booking, cancellations, etc. concerning

them.
1ii) Watching cancellations at all Centres and availability of time for sale and to take action to

ensure maximum utilisation.

iv) Maintenance of Registers and statements showing time sold, time available, time demanded,
advertisers waiting for time, etc.

v) Supply of allinformation to Directorate concerning sale of time at each Centre from month to
month.

vi) Maintenance of statistics concerning the number and nature of advertisements broadcast, the
financial returns from different categories of advertisement time, the income from individual
agencies and advertisers, and various other information constantly required.

vi1) Preparation of monthly schedule for each Centre.
¢} Deputy Director (Audience Research):

Deputy Director (Audience Research) looks after Audience Research work in connection with the
Commercial Service of the following nature:

i) To plan, execute and prepare survey and research reports on Commercial Broadcasters.
i) Undertake marketing and media research of a type necessary for this service for the use of this
department and for clients.
iii} Determine from time to time listening quantum for effecting changes in advertisement rates.
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vi) To co-ordinate the work of the Working Group for Audience Research,

v} To compile and collect such basic data and information as necessary for the Commercial
Service.

d) Deputy Director (Accounts):

i) Preparation and despatch of advance Bills for the recognised Agencies and Advertisers and
ensuring receipts of all payments in time.

i) Preparation and despatch of all monthly bilis for the accredited agencies to reach the party
latest by the 5th of the month following.

iii) Posting of all bills in the respective registers and totalling.

iv) Posting of Advertisement journal with reference to the accepted copy of the contracts with each
client,

v} Preparation of Monthly Summary of Production Sheets with reference to the certified copy of
the Daily Production Sheets received from each Station.

vi) Watching receipt of the payment of all bills and submission of report to the Director showing

cases of delays, if any.

vii} Maintenance of:
(a) Agents’ Ledger
(b} Advertisers’ Ledger
(c) Bill Registers
{(d} Commission Adjustment Register

vili) Monthly reconciliation of bills registers and Cash Book entries.

¢) Deputy Director (Cost)

1} All correspondence with the 29 CBS Stations for collection of the Cost data.

i) Analysis of Income and Expenditure accounts of 29 CBS Stations and of CSU for allocation of
expenses between Commercial and transmission functions.

i) Analysis of the monthly summaries of daily Production Sheets for Spots and Sponsored
Programmes of 29 CBS stations and computation of total duration of commercials broadcast
by each CBS Station and the gross revenue earned thereof.

iv) Tabulation of data relating to commercials broadcast station-wise and calculation or utilisation
of saleable time by each station during the year.

v) Computation of cost of production of V.B. programme per hour.

vi) Determination of total cost of CBS vis-a-vis gross revenue earned and net profit of
Commercials per minute for the year.

4
vil) Preparation of report on the cost of Commercial Broadcasting Service for the year.

f) Administrative Officer (General):

i) General Administration i.e. dealing with appointment, discharge, leave, etc., preparation of
pay bills and disbursement of salaries, maintenance of Increment Register, Leave Register,
Service Books, etc,; purchase/hire of furniture; purchase of stationery and printing of forms,
etc. :

11} Receipt of cash/cheque and remittance to the Bank.

iii) Submission of monthly statement of expenditure to the Directorate.
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iv) Maintenance of cash book and other subsidiary Books and Ledgers.
v) Preparation of Annual Confidential Reports.
vi) Preparation of periodical returns for subrmission to the Directorate.
vii) Preparation of Budget and Proforma accounts.
viil) Submission of statement of Revenue Receipt to the Directorate each month.
ix) Submission of reconciliation statement to the Directorate General and PAO monthly.
x) Disposal of ail Parliament Questions.
xi) Maintenance of 2il Registers and Books required by the Directorate.

xii} Diary and Despatch.

¢) Administrative Offices (Billing):

i) Supervision, preparation and despatch of bilis.
ii} Supervision of the work of Data Processing Unit.
iii) Preservation of contracts of agencies.
iv) Monthly reconciliation of billing with Sales broadcast.
v) Verification of payment slips/intimation slips, etc.
vi) Court cases.
vii} Audit objections.
viii) Overall supervision of Sr.Accountants/ Billing Sections.

h)} Programme Executive:

1) Booking of Sponsored Programmes/spots.
i) Keep liaison with Agencies/clients/stations and explore ways and means to improve business.
ii} Vetting scripts of spots/sponsored programmes.
1v) Arrange screening of spots/sponsored programmes.
v} Supervision of TREX’s work.

i) Transmission Executives:

1) Sale of airtime for commercial spots over various Commercial Broadcasting Service. Centres
on the basis of bookings by Agencies and Advertisers’, getting the formalities completed and
obtaining necessary approval before instructions are transmitted for broadcast.

ii) Attending to correspondence with advertisers/agencies.

iii) Preparation of monthly schedules of spots.

iv) Attending correspondence with stations regarding inguiries, bookings, etc.

v) Maintenance of scheduling, contract checking, fixed point and waiting list registers.
vi) Giving information to Data Processing Unit for final preparation of bills.

vii) Keeping Liaison with Agencies/clients and the staff in the billing section and the production
staff in the Vividh Bharati Service.

15.4.1. Vividh Bharati

The duties mentioned below against each post, should not be deemed to be exhaustive. Director, Central
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Sales Unit is the head of office and is authorised to order minor deviations in the interest of service.
Major deviations, however, require the approval of the Director General. The organisational chart of
Vividh Bharati Service is given in Annexure I1B. :

a) Deputy Director (VB): He is generally responsible for production and timely despatch of prograrhmes
to all centres, liaison with artists, talkers and others, to send details of programmes and other publicity
material to the Akashvan Magazine and to local press, etc., and supervision of the subordinate staff.

b) Station Engineer: Station Engineer functions as the Head of the Engineering set up and assists the
Head of Office in the discharge of those duties.

c) Asstt. Station Engineer: Asstt. Station Engineer assists Station Engineer in the discharge of the
engineering duties that may be entrusted to him, He also assists the Head of Office in respect of
administrative duties that may be allocated to him.

d) Other Staff: Duties of other technical staff, programme staff and ministerial staff correspond to those
of their counter parts at a Radio Station.

¢) Mazdoors: Mazdoors in Vividh Bharati are engaged in loading, unloading and movement of tapes,
tape boxes, broadcast materials and any other manual work as required by the Service.

WORKING PROCEDURE
15.5.1. Accreditation/ Recognition/Registration Status:
Regulations for accreditation/ recognition/ registration status of advertising agencies are reproduced in
Annexure 3. Applications for accreditation are submitted by advertising agencies in the form given in
Annexured, Such applications are scrutinised by the Director of Programme (Commercial) on the basis
of check-list given in Annexure 3. The Deputy Director General (Commercial) is the authority for giving
accreditation status. A copy of the agreement to be signed between Accredited Advertising Agency and

Commercial Broadcasting Service is given in Annexure 5.

The form of bank guarantee to be completed by the recognised agencies which apply for credit facilities is
given in Annexure 6.

Note: Suits relating to claims arising out of such guarantee should be filed within six months: otherwise Government will not be
able 10 claim any thing from the guarantee.

15.5.2. Code:
The code of Commercial Broadcasting is reproduced in Annexure 7.

{Authority: Ministry of I&B U.0. No. 26/2/66—B(B) Vol. II dated 20th July, 1968).
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15.5.3. Rates: ' '

The rates for broadcast of spots and Sponsored Programmes on 29 Commercial Broadcasting Service
Centres and Advertisement of Spots on the Primary Channel Stations are reviewed periodically. The
Director General has been delegated the power to revise the rate Structure in consultation with the
Internal Financial Adviser.

15.5.4-5. Allotment of Time:

Requests received from advertisers of time are entered in a register in the order in which they are received
in the form given in Annexure 8. Forany financial year, Agencies/ Advertisers are requesied to intimate
their requirements by the end of December of previous year.

15.5.6. Contract with Advertisers:

Individual advertisers, Accredited agencies, Recognised agencies and Registered agencies apply for
allotment of time in the Form given in Annexure 9. These are accepted on behalf of the President of India
by Director, Central Sales Unit/ Station Director/Asstt. Station Director. In case of individual
advertisers, recognised agencies and registered agencies who are not eligible for credit facilities, clause 17
of Schedule ‘B’ should be scored out and in the column “Terms of Payment”in Schedule ‘A’ it should be
specified that payment will be made in advance.

15.5.7. Receipt and Screening of Advertisement Tapes:

The advertisement tapes received from the advertisers are initially entered in a register in the Form
AIR-P-7 and kept in safe custody. These are screened by a committee consisting of the Director of Sales,
Deputy Director of sales, Deputy Director (AR) and a Programme Executive knowing the language,
whenever necessary, before they are accepted for broadcast. The report on listening of these tapes is
recorded in a register in the Form given in Annexure 10.

15.5.8. Scheduling:

From the details entered in the register of requests, a monthly schedule of advertisements accepted for
broadcast is prepared in triplicate in the Form indicated in Annexure 11. One copy is sent to the Station
Director/ Asstt. Station Director alongwith the tapes and the second to the Bill Section for preparing the
bills and the third is retained as office copy. The changes that are made in the schedules are also intimated
to the Station Director/ Asstt. Station Director and the Bill Section promptly. These are checked with
agreements to ensure that the scheduling is in accordance with the terms of the agreement.

15.5.9. Bill Section:

As soon as the monthly schedules are received in the Bill Section, product-wise morithly schedule of
spots broadcast is prepared for each Station separately in the Form given in Annexure 12.

15.5.10. Incase of Accredited Agencies'who are allowed credit for a period of 45 days from the first day
of the month following the month of broadcast, bills are prepared at the end of the month, checked and
~ issued so as to reach the agencies by the Sth of the month following the month of broadcast. The due date
of payment is indicated in the bills by means of a rubber stamp. The bills are prepared in the Form given
in Annexure 13. In order to ensure that the items included in the monthly schedule have been actually
broadcast, 25% of the entries in the schedules are checked with the certificate of broadcast received from
Station Director/ Asstt. Station Director on the daily production sheets.
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In the case of recognised agencies, Registered agencies and advertisers who are not eligible for credit
facilities, the bills are sent in advance so that payment can be received within a fortnight before the
commencement of the first broadcast. As the bills are issued in advance, the monthly schedule is checked

. later with the certificate of broadcast received from the Assistant Station Director/ Station Director on

the daily production sheets to the extent of 25%. The advance bills are, however, checked cent per cent
subsequently with reference to the certified Production Sheets.

15.5.11. The bills are prepared in triplicate, two copies are sent to the party and one retained as office
copy. The bills are prepared by the Accountant, checked by Administrative Officer and signed by the
Director or deputy Director {Accounts). 5% of the bills are test-checked by the Administrative Officer.
The certificate of broadeast is signed only on tbe bills relating to accredited agencies. Cross reference to
the bill number is given on the monthly schedule of spots and attested by the officer signing the bill.

15.5.12. Printing of Bills on ICL Machine:

After receipt of concerned Schedules for Central Sales Unit/ local bookings, the Accountants check

them and pass on to Data Processing Unit for printing of bills.

15.5.13. Punch operators give code numbers to each product/client/ agency and then punch detailed
cards as per the schedules; thereafter the bills are printed on machine and returned to the Accountants
for 1ssue.

15.5.14. Bill Register:

Separate sets of bill registers (Arfnexure 14) are maintained for each Station. One register is maintained
for accredited agencies and another for the remaining parties. The bills are numbered serially every
month. All bills are prepared productwise and entered in the appropriate bill register according to the
agents/canvassor/ advertiser so that inf ormation about the Bills issued to an individual agent/ advertiser
during the month is readily available. Totals are worked out for each agent/canvassor/advertiser so that
the agents/canvassors/advertiser’s ledger could be posted without any difficulty.

15.5.15. Cheques/Drafts received from parties are entered in the separate diary and passed on to the
Accountant who notes them in the bill register before passing them on to the Cashier for taking further
action.

15.5.16. The total of all the bill registers for the month should also be reconciled with the Subsidiary
Cash Book (Annexure 16) at the end of each month.

15.5.17. Advertiser’s Ledger

The advertiser’s ledger is maintained in the Form given in Annexure 17 in alphabetical order for each
station. The postings made in the individual station-wise registers are consolidated in the register
indicated in Annexure 18. The total discount admissible to each advertiser is worked out at the end, of
each year.

15.5.18. Agent’s Ledger

This ledger is maintained in Annexure 19 to ascertain the total business given by each agent during the
course of the year from all the Stations. As already stated, the bill register indicates the total amounts

billed for in respect of each agent and these totals are carried into this ledger. As and when payments are

received, necessary entries are made in this ledger and reference to Cash Book folio is also given. At the
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end of each financial year and at regular intervals, the amount due to or from the agencies should be got
confirmed by them.

15.5.19. Summary of Production Sheets

The summary is prepared every month in the Form given in Annexure {5 with reference to the certified
copies of the Production Sheets (AIR, P:57) received from the Station Director/ Asstt. Station Director.
The cost worked out in this sheet is reconciled with the total revenue billed for according to bill register.
This should be reviewed by the Director/ Deputy Director (Acctts) every month to ensure that there is no
loss of revenue.

15.5.20. Commercial Broadcasting Service Advertising Journal:

The Advertising Journal in Annexure 20 is posted monthwise with reference to the accepted contracts.
The amounts due are also worked out and indicated in this.

15.5.21. Everyentry in the subsidiary cash book should be checked and attested by the Accountant and
the Administrative Officer. This register should be closed daily and progressive balance of unrealised
cheques worked out.

15.5.22. Atthe end ofeach month, the entries made in the register should be totalled and reconciled by
the Accountant with the amounts incorporated in the main Cash Book (TR-4). A certificate of
reconciliation should be recorded in the subsidiary cash book by the Administrative Officer. A certificate
of reconciliation with the bill register shouid also be recorded in this Cash Book.

15.5.23. Issue of Receipts of Advertisement Money

In consultation with the Accountant General, Maharashtra, Bombay vide his letter No.DA2/Gr-19-1/
AIR/[317 dated the 24th April, 1971, receipts for the advertisement money received from Agents/
Advertisers are issued in the Form given in Annexure 21. Receipts are prepared in'duplicate by carbon
process, checked by the Accountant and signed by the Administrative Officer. The usual procedure for
the safe custody of receipt books and used counterfoils of receipt books shouid be followed as followed at
a Radio Station. '

15.5.24. Accounting of Revenue

All India Radio has been permitted to make payments of commission to advertising agencies out of the
sale proceeds of advertising time in the commercial service of All India Radio.

15.5.25. Although, the bills indicate the net amount due from agencies after deducting the cornmission,
the Pay & Accounts Officer has been requested to carry out necessary adjustment in his books, so that
the gross revenue is taken as receipts and the commission is shown as expenditure. This is necessary as
budget provision has been made for showing the commission as expenditure.

15.5.26. Reconciliation of Receipts

As required in para 77 of CTRs, the total revenue realised and remitted into bank is rec:_mciled every
month with the figures appearing in the books of the Pay and Accounts Qfﬁcer. Forlthis purpose, a
statement showing the amount realised during the month and remitted into bgnk is prepard with
reference to the Cash Book and sent to the Pay and Accounts Officer for verification and return.
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15.5.27. Proforma Accounts

Proforma Accounts should be prepared in accordance with the instructions contained in AIR Manuals
as i the case of Radio Publications. The Journal, Ledger and the register of proforma Liability should
be maintained. The revenue realised by commercial service may be accounted for under a separate head
in the “Income and Expenditure Account”.

15.5.28. Payment to PPE

An agreement has been entered into with the PPE for the broadcast of gramophone records in the
commercial service on payment of royalty at the rate of 1% of the net air time cost with effect from st
July, 1968. This agreement has been extended. Payment is made centrally by the Central Sales Unit on
the basis of quarterly statements. The royalty rate was increased to 2% with effect from 1.7.74.

COMMERCIAL BROADCASTING SERVICE

15.6.1. Ateach Centre, a Station Director/ Assistant Station Director has been put in exclusive charge
of the production of the capsules of commercial spots and local variation programmes and their
distribution to the linked Stations,

15.6.2. Duties and responsibilities of Station Director/Asstt, Director (C.B.S.)

1) To supervise the programming operation of the Commercial Service at the Centre Concerned.
2)  Tosupervise the local bocking for CBS including the screening of ads and sponsored programmes.
3) To supervise the planning, production and transmission of local variation programmes.

4) Tosupervise the booking, billing and accounting of Commercials on the Primary Channel Stations
under their jurisdiction.

5) Tosupervise the work of the staff engaged for the presentation of the Commercial Service, to train
them and improve their efficiency and to provide guidance on various matters.

6) To exercise control over administration and accounts of the Commercial Unit. He is required to
provide guidance to and control the work of the ministerial staff.

7)  To maintain relations with the public, mainly advertisers and agencies, on all matters concerning
commercial broadcasting, -

8) To maintain liaison with the Central Sales Unit on the performance of the Service and to check the
advertising schedules before and after broadcast. This includes correspondence with the
Directorate General and with the Central Sales Unit on all matters such as registration of agencies,
demands for advertising time, etc. and compliance of instructions from time to time issued by
Central Sales Unit/Directorate General. :

15.6.3. The Station Director has been sanctioned a separate budget and functions as the Drawing and
Disbursing Officer in respect of the funds placed at his disposal. A separate imprest has also been
sanctioned for him. Unlike other Station Directors’, he draws money on bills from P&AQ to meet
expenditure on contingencies. The register of contingent charges is maintained in the form and in the
manner laid down in C.T.Rs. 298 to 301.

Note: Amounts noted in the contingent register shoukd not be initialled by the Disbursing Officer until he has satisficd himself
that they have actually been paid. He is assisted by an Assistant Station Engineer, Senior Engineering Assistant, Engineering
Assistants, Technicians and Storekeeper on the technical side, an Accountant, Clerks Grade-I and Clerks Grade-11 on the
administrative and Accounts side and Programme Executives, Transmission Executive, Production Assistants, Announcers,
etc. on the programme side.
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15.6.4. The Station Director (C)/ ASD(C) is the Head of Office. The sphere of duty of Station
Directors/ Assistant Station Director (CPB) in the entire State which the C.B.S. Centre is situated.

15.6.5. After the commercial spots approved for broadcast are finalised by the Director of Sales, the
detailed schedule (Annexure 11) along with the tapes containing the spots are sent to the Station
Director/ Asstt. Station Director. The Schedule is usually prepared for period of one month at a time.
On the basis of the schedule a detailed production sheet is prepared by the Station Director/ ASDinthe
form AIR, P-57. The production sheet indicates in detail the timings and duration of the spots and how
they should be integrated with the Vividh Bharati Programmes.

15.6.6. With reference to the particulars given in the production sheet (AIR, P-57) capsules are
prepared by the Production Assistants for particular types of programmes. These are entered in a
register in the form AIR. P-58. The entries are made in this register for each day separately. The
Commercials are broadcast direct from the capsules at the appropriate timings by the Announcers etc.
The entire programme is to be recorded off broadcast each day and the tapes preserved for a period of 10
days. .

15.6.7. Log Book R
Log Book is maintained in the form ATR, P-60 for noting down the programmes broadcast by the main
Station. Details of the Programme as well as the Commercial spots are entered in this Log Book, and
every entry is attested by the Transmission Executive. The Log Book is scrutinised daily by the
Programme Executive. The certificate of broadcast is recorded on the production sheet with reference to
the entries in the log book and a copy of the certified Production Sheet is sent to the Director of Sales to
enable the latter to post check the actual broadcast of spots. Any changes are also intimated to the
Director of Sales.

15.6.8. The programmes which are omitted from the tapes received from Vividh Bharati Service are
entered in a separate register in the form AIR. P—6l.

15.6.9. Tape Library
Vividh Bharati tapes are received in this Library. Record of these tapes is kept in a register in the form
AIR, P-62. After the master copy for Commercial Broadcast is prepared, the original Vividh Bharati
tapes are sent where necessary to the main Station for broadcast on their transmitter(s) and return to
Vividh Bharati Service.

15.6.10. The spots received from the advertisers are entered in the register in form AIR, P-63. Necessary
note is made in the register when the tape containing the spot is returned to the advertisers.

15.6.11. Stock Register of other Tapes received in the Library is kept in the Form AIR, A-6.

Procedures for Booking, Billing and Accounting of Commercials on Primary
Channel Phase-II,

15.6.12. Booking of Advertisements Contracts
i) Whenever time is allotted to an agency/ advertiser, it is a pre-condition to obtain a duly filled in

contract form (In duplicate). The address of agency/advertiser and their details of bookings is
clearly indicated in the contract,
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1)

iii)

1v)

v)

vi)

vii)

viii)
ix)

The contract is signed by the advertiser. If the business is placed through an agency, the contract
is signed jointly by the advertiser and the agency,

In case the advertiser authorises his agency to sign the contract on his behalf, a legally valid
authorisation letter is obtained by the station and kept on record. _

No such authorisation 1s, however, valid, if the agency is not approved by AIR. In such cases,
the Station insists on the Advertiser’s signature on the contract,

On receipt of the contracts, they are properly scrutinised to ensure that the details/ particulars
mentioned therein are in order and entered in the contract register.

The contracts are then submitted for signature and acceptance of ASD(C)/SD(C), who also
initials on the Contract Register in token of having accepted the contract,

One copy of the accepted contract is returned to the agency/ advertiser and the other copy kept
under personal custody of ASD(C)/SD(C). The contracts are kept in separate {olders to be
maintained for each agency as it facilitates referencing in case of dispute or litigations.

The acceptance of contract invariably precedes the process of broadcasting.

The contracts are stamped “Primary Channel” on the top portion of contract forms so that they
do not get mixed with contracts relating to local bookings of VBS, under any circumstances.

15.6.13. Waiting list for bookings

The requests which cannot be accommodated for want of time are kept on waiting list in the prescribed

register.

The applicant is allotted time when it becomes available due to withdrawal or cancelfation of

bookings, on first come first served basis.

15.6.14. Receipt and screening of Advertisement Tapes

The procedure for receipt of advertisement tapes, their screening and despatch of Primary Channel
stations is the same as followed for local bookings on Vividh Bharati Stations :—

i)

i)

v)

The advertisement tapes received from the agencies/ advertisers will be entered in the “Register
of Tapes™to be maintained in prescribed form—AIR, P-63, and kept in safe custody. The tapes
will then be screened and the result of screening recorded in the relevant column of the register.
The guidelines for screening of ad-tapes are given in the “Code for Commercial Broadcasting”
which is reproduced in Annexure 7.

The approved tapes will be despatched to Primary Channel stations concerned sufficiently in
advance of the dates of their broadcast, and the tapes not approved will be returned to the party
concerned,

The tapes which are broadcast for the full period of contract and are no longer required by AIR,
will be returned to the advertisers promptly and their acknowledgement obtained and kept on
record.

The movement of tapes despatched/returned by the Station should be noted in the relevant
column of the Tape Register (AIR, P-63.)

15.6.15. Scheduling Register

i)

i)

The scheduling Register is written on the basis of accepted contracts, wherein full details of
bookings viz. names of product, advertiser/agency, duration of ads, classification of timing,
etc. are given. The entries should be made productwise (monthwise) in alphabetical order, to
avoid duplication of bookings for the same product,

The scheduling register is maintained for each station separately to facilitate preparation of
monthly schedules,
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15.6.16. Monthly Schedule

i) The monthly schedules are prepared on the basis of Sched uling Register. The schedules should
be prepared in the prescribed form in the same manner as done for local bookings. The monthiy
schedules should be prepared in triplicate. One copy shall be despatched to the concerned
Primary Channel station sufficiently in advance, to reach them at least 20 days before the
month of broadcast. The second copy will be given to the Accountant for billing and the 3rd
copy retained as office copy. _

ii) Once the monthly schedules are despatched, any subsequent changes in bookings, cancellations
or late bookings is communicated to the Primary Channel stations by letters or telegrams and
copies of these communications 1s to be handed over to the Accounts Section for billing.

15.6.17. Daily Production Sheets

i} The feed back of the advertisements actually broadcast by the Primary Channel Stations is
obtained in the form of Daily Production Sheets. The Daily Production Sheets should be
prepared in the prescribed form in the same manner as done for VBS Bookings. At the close of
day’s broadcast the details from production sheets should be verified with the log book and
certified for their correctness by the Transmission Executive/Programme Executive of the
Primary Channe! Station and sent to the concerned CBS Centre.

i) The Daily Production Sheets should be despatched by the Primary Channel stations on the
next working day of broadcast to speed up preparation of summary and billing at CBS Centres.

iil) On receipt of DP sheets by CBS Centre, the concerned Programme Officer should verify the
details of ads broadcast with the office copy of the monthly schedule to ensure that the ads are
broadeast strictly in accordance with agency’s/ advertiser’s contracts. Any variations noticed in
broadcast of spots should be immediately brought to the notice of Primary Channel Station for
timely corrections.

iv) The DP Sheets will then be passed on to billing clerk for preparation of summary.

~ Summary of Daily Production Sheets

i) The summary will be prepared by the billing clerk on day to day basis as soon as the certified
copies of DP Sheets are received from the Primary Channel Stations. Infact, the summaryisa
proforma schedule prepared on the hasis of actual broadcast of ads, wherein the details of
commercials broadcast are indicated on day-to-day basis. At the end of each month, the cost of
individual spot/ads broadcast is worked out and verified with the corresponding bills. The total
value of spots broadcast during the month is also reconciled with the total revenue billed as per
the Bill Register to ensure that there is no loss of revenue.

15.6.18. Bilis:

i) The bills are prepared in the prescribed form on the basis of monthly schedules and other
amendments received to it from time to time,

ii) The monthly schedule is invariably verified with the summary of DP Sheets and variations, if
any, noticed between these two statements reconciled before processing of bills to avoid their
frequent corrections. The certificate of broadcast should be recorded in the bill on the basis of
DP Sheets.

iii) Generally, the bill form consists of three main parts. The Ist part indicates the gross amount of
ad charges calculated as per the rate card approved by Directorate. The 2nd part indicates the
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amount of commission/ concession payable to the agency/advertiser and the 3rd part exhibits
the net amount due by the agency/advertiser to AIR. The due date of payment is indicated in
the relevant column at the bottom portion of the bill by a rubber stamp. In case of advance
payment, a note to the effect that the amount is “received in advance”’is recorded in the payment
column of the bill.

iv) The bills are prepared in triplicate of which two copies are sent to the agency/ advertiser and the
3rd copy retained as office copy by the Billing Section.

v) The bills should be despatched to the agencies/ advertisers within the first week after the month
of broadcast.

15.6.19. Bill Register

The Bill Register is maintained for each Primary Channel separately. The bills are numbered senally
every month and entered in this register. Atthe end of each month a summary of total revenue billed for
individual Primary Channel station is prepared from this register and reconciled with the analysis of
sales worked out in summary of DP Sheets.

15.6.20. Agency Ledger

i) Thisledgerisintended to ascertain the total business given by each agency during the course of
the month/ year for all Primary Channel stations, and the position of their payment at any given
moment.

ii) Separate ledger folios are allotted to each agency in alphabetical order.

iii) The amounts billed to individual agency are entered in its account from the bill register. As and
when payments are received they are entered in the relevant columns alongwith details of
Demand Draft No., date, amount, eic,

iv) At the end of each month a statement of outstanding dues indicating the amounts billed,
payments received and balance due by individual agency/ advertiser is prepared from his
register by Billing Section, and put up for review to ASD(C)/SD(C), for timely recovery of
outstanding dues from the defaulting agencies/advertisers. -

15.6.21. Advertisers Ledger

The accounts are maintained for each advertiser separately in alphabetical order. The amounts billed to
individual advertisers are entered from the bill registers. The monthly total of the advertiser’s ledger
should be tallied with that of the bills register after the close of every month.

15.6.22. Monthly Review

After the close of each month, the monthly totals of bill registers, agency ledgers, advertiser’s ledgers and
summary of DP Sheets should be verified and tailied with each other. The payments recorded in agency
ledgers should also be tallied with the monthly totals of subsidiary cash book. The certificates of
verification should then be recorded by the Accountant in all the above mentioned registers and the same
put up for review and signature of ASD(C)/SD(C). The review should be conducted regularly every
month to avoid loss of revenue.

15.6.22. Collection of Charges

i) The advertisement charges should be collected only by Denlland Drafts drawn in favour of
«State Bank of India a/c All India Radio” payable on a local Bank.
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ii) The payments in respect of non-accredited agencies should be collected in advance as per the
contractual terms. It should be ensured that no broadcast is allowed to go on air uniess full
payment as per rate card is received from the concerned non-accredited agency/advertiser.

ili} The Accredited agencies are allowed 45 days credit period and collection of their payments
should also be watched closely from the agency’s ledger accounts. The payments delayed
beyond the prescribed credit period should be charged interest @ 18% p.a. The interest should
be charged on monthly basis. Any cases of persistent delays or default in payments inviting
penal action against the agencies/advertisers should be brought to the notice of CSU/
Directorate immediately for appropriate action, as per contractual terms.

15.6.24. Remittance of Demand Drafts to State Bank of India

i} The Demand drafts collected by CBS Centres should be remitted to the local branch of State
Bank of India under the Head of Account “0221-Broadcasting, All India Radio, Commercial
Service™, The detailed instructions for accounting of Demand Drafts, preparation of challans,
their remittance to State Bank of India, and subsequent reconciliation with Pay and Accounts
Officer, Bank Scrolls etc. were circulated to CBS Stations under CSU letter No.CSU-14(7)84-
85/B dated 17.6.85.

i) It may please be noted that the challans relating to Primary Channels should be stamped
. “Primary Channel” on the top portion, and they should not be mixed with challans of payments
relating to local bookings of VBs.

15.6.25. Challans and other Documents Relating to Primary Channel not be sent to C.S.U.

The copies of monthly schedules, daily production sheets and challans relating to the commercials on
Primary Channel Stations need not be sent to Central Sales Unit, Bombay, as their accounts are not
maintained by this office,

15.6.26. Commission/Concession

i} The commission is paid to the agencies at prescribed rate, according to their status, on the gross
amount of business and it is deducted at source while collecting payments from the Agencies.
Thus only net amount of ad-charges after deducting commission is received from the agencies. -
The concession is also allowed in the same manner to Central/ State Government departments/
public Sector undertakings, small scale industries etc. and it is also deducted at source while
collecting the charges from them.

i1) Thus the amount of the commission/concession paid to the agencies/advertisers at source,
should be worked out from the bill Register in relation to Demand Drafts actually collected and
adjusted in the books of Pay & Accounts Qfficer after the close of every month by debiting the
expenditure under head of account *“2221-A. Broadcasting-Advertising and Publcity
Expenses” by contra-credit to the receipt head *0221-Broadcasting, All India Radio,
Commercial Service™.

iil) The adjustment will be made by the pay & Accounts Officer of the concerned CBS main station
by transfer entry every month.

15.6.27. Budget Provision for Commercial Revenue/Commission, Concession, etc.
CBS main Station being responsible for accounting of commercial revenue in respect of primary channel

stations coming within its jurisdiction, it should make necessary provision every yvear for the amount of
commercial revenue anticipated from the respective Primary Channel Stations and for payment of
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corresponding commission/concession to the agencies/advertisers under the following heads of
accounts :

i) Commercial receipts : “0221-Broadcasting, AIR
from Primary Channel Stations. Commercial Service”
il} Agency commission/ “2221-A, Broadcasting—Advertising
concession and Publicity Expenses™

iii) The amount of commercial revenue collected for Primary Channel Stations and the
corresponding expenditure incurred on payment on commission/concession to the agencies/
advertisers each month should be indicated by CBS main station in its monthly statement of
expenditure/ revenue to be submitted to the Directorate by 5th of the following month,

iv) The above mentioned receipts and expenditure should also be exhibited in the annual proforma
accounts of the concerned CBS main stations.

15.6.28. Monthly Returns

i) After the close of each month, CBS main stations should send to CSU a statement indicating
the revenue billed for each Primary Channel Station within its jurisdiction.

ii) The monthly statement of revenue should be prepared in the prescribed Form enclosed
(Annexure 22) and sent to CSU by 5th of the following month of broadcast, for consolidation of
the figures on all India basis and their onward submission to the Directorate. The prescribed
date should be strictly adhered to avoid delays in submission of consolidated reports to the
Directorate.

15.6.29. Arrangement for Booking Between two Stations or more

In case, any agency is interested in booking in another State, the local CBS main station will render
necessary assistance. If any agency is interested in booking in more than two States or over entire
network CSU will coordinate the work. But responsibility for billing will remain undisturbed that is to
say, the CBS Station which is operationally responsible for booking and billing, shall continue to be
responsible for billing work, in addition to accounting and other related matters.

15.6.30. Travelling Aliowance and Controlling Officer
The sphere of duty of the Director of Sales is the whole of India.

15.6.31. The Director of Sales is the “Controlling Officer” in terms of S.R. 191 for his own Travelling
Allowance and for Travelling Allowance of the Officers and Staff of Central Sales Unit and Vividh
Bharati Service.

(Authority: Ministry of I&B letter No.6/2/ 7! —B(P) dated 20.10.71).

15.6.32. Like an All India Radio Station, the Director of Sales draws money by Cheques under C.T.R.
580 to meet expenditure on contingencies and maintains Cash Book (AIR—A.37) and subsidiary
Register for “Order Charges” with effect from 1st January 1971.

15.6.33. Delegation of Power

Reference is invited to enhanced financial and administrative power of the Head of Department to ail
such Heads of Office/Stations who are in the pay scale of Rs.1500—2000 or above.
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(Authority:DG:AIR Memorandum No.10/34/78-B(A) dated 23.6.82. and Ministry of 1&B letter No.6/ 1/ 78-B(P} dated
8.9.78.

15.6.34. General

The provisions contained in the chapters of the AIR Manuals apply to the Central Sales Unit/
Commercial Broadcasting Service Centres also, to the extent they are not inconsistent with the subject or

context.
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ANNEXURE 1A.

(See Paragraph 15.1.17)

List of Radio Stations Covered Under Primary Channel Phase-I1 with effect from 26.1.1985
alongwith the name of servicing CBS centre.

Name of CBS Centre Name of Station

1. CBS Ahmedabad Gujarat
Ahmedabad

Vadodra
Rajkot

2. CBS Bangalore Karnataka
Bangalore

Bhadravati

Dharwad -
Gulbarga

Mangalore

Mysore

3. CBS Bhopal ‘Madhya Pradesh
Bhopal
Gwalior
Indore
Jabalpur
Raipur

4, CBS Bombay ' Maharashtra
Bombay ..
Aurangabad
Jalgaon
Nagpur
Panaji (Goa)

* Parbhani

Pune
Ratnagiri
Sangli

5.. CBS Calcutta West Bengal
Calcutta
Siliguri
Guwahati (Assam)

6. CBS Chandigarh Punjab & Himachal Pradesh
Jalandhar
Shimla
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7.

10.

11

12.

13.

14,

CBS Trivandrum

CBS Cuttack

CBS Delhi

CBS Hyderabad

CBS Jaipur

CBS Kanpur

CBS Madras

CBS Patna

CBS Srinagar

Kerala

Calicut

Trichur
Trivandrum
Orissa

Cuttack

Delhi

Rohtak (Haryana)

Andhra Pradesh
Hyderabad
Cuddapah
Vijayawada
Visakhapatnam
Rajasthan
Jaipur

Bikaner
Jodhpur

Uttar Pradesh
Allahabad
Gorakhpur
Lucknow
Mathura
Rampur
Varanasi
Tamil Nadu
Madras
Coimbatore
Pondicherry
Tiruchirapalh
Bihar

Patna

Ranchi
Jammu & Kashmir
Jammu
Srinagar

41
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Main
Bombay
Calcutta
Delhi
Madras
Trivandrum
Bangalore
Hyderabad
Kanpur
Chandigarh
Ahmedabad
Srinagar
Jaipur
Bhopal
Patna
Cuttack

15
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ANNEXURE 1B

(See Paragraph 15.1.17)

List of C.B.S. Stations Including Link Stations

Total = 29.

Link

Pune/ Nagpur
Tiruchirapalli
Calicut

Dharwad
Vijayawada
Lucknow/ Allahabad
Jalandhar

Rajkot/ Vadodra

Jodhpur
Indore
Ranchi

14
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ANNEXURE I

(See Paragraph 15.5.1)

REGULATIONS FOR ADVERTISEMENT ON AKASHVANI AND DOORDARSHAN

I. Preamble

The rules laid down hereinafter to regulate the Accreditation, Recognition and Registration of
advertisers will be called “Regulations for Advertisements on Akashvani and Doordarshan”. Only those
advertisements shall be accepted which conform to the Codes, Standards and rules approved by the
' Government on the media for advertisements from time to time. All these rules shall be equally
applicable to Akashvani and Doordarshan unless otherwise indicated.

II. Application

a)

b)

Applications for accreditation/recognition/ registration shall be made individually by agents
whether trading as individuals, partner of firms, incorporated companies or branches of agency
organisations incorporated outside India.
All applications for accreditation/ recognition/ registration shall be made to the President of India
through the following authorities whose decision on such applications shall be binding on the
applicant:
i} Applications for Accreditation
The Deputy Director General (Commercial), Akashvani, Akashvant Bhavan, New
Delhi-110001.
ii) Applications for Recognition
The Director of Sales, Central Sales Unit, Akashvani, Bombay-400020.
iii) Applications for Registration
The Station Director (Commercial)/ Asstt. Station. Director (com) of the Commercial
Broadcasting Stations in whose zone the individual/ Agency is situated, except in Bombay
where the applications shall be made to the Director of Sales, Central Sales Unit, Akashvam
Bombay-400020.

Note: APPLICATIONS for Registration will be made to the Director, Doordarshan in whose zone the individual/ Agency is
situated provided the place does not fall within the jurisdiction of any Station Director of Commercial Broadcasting Station or
the Director of Sales, Central Sales Unit, Akashvani, Bombay.

<)

d)

Applications shall be made on the prescribed form which is to be completed in every respect and
supported by such documents as may be required.

Applications for accreditation/ recognition/ registration shall be supported by satisfactory evidence
that the applicant has sufficient standing, knowledge and ability to carry out the undertakings
involved by the granting of accreditation/recognition/registration under the Regulation. The
applicants for accreditation shall also provide sufficient proof of their credit worthiness to the
satisfaction of the competent authority.

III. Eligibility

a) Accreditation

Only such Recognised agencies shall be considered for accreditation as have

i) completed at least two years business with Akashvani;
ii) an annual turnoverof Rs. 5,00,000/- or above;
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iii} a paid-up capital of Rs.1,00,000/-in the case of limited liability companies and Rs.50,000/- in
the case of private limited or family concerns;

iv) produced certificate from the appropriate Income Tax authority of having filed Income Tax
return for the year immediately preceding the date of application for granting accreditation,
and also the Income Tax clearance certificate in respect of the previous assessment year.

V) giving to Akashvani and;or Doordarshan a minimum business of Rs. 1 Lakh during thefinancial
year in which application is made and have furnished a bank guarantee of Rs. 25,000/-
alongwith their application.

vi) provided further that any agency which gives a business of at least Rs. 10 lakhs with effect from
1st April, 1984, shall be given accreditation facilities even if it has not completed two years of
business with Akashvani/ Doordarshan.

Note 1: The existing provisionally accredited agencies shall be eligible for accreditation subject to their fulfilling the

requiremnents detailed in the above rules, In case they do not qualify for full accreditation they will revert to the status of
recognised agencies,

Note Il : The Agencies thus aceredited shall furnish every year their profit and loss accounts duly audited by a Chartered
Accountant within three months of the date of the closing of their annual accounts. They shall also furnish Income Tax
Clearance Certificate in respect of the previous assessment year within a month of the finalisation of the assessment.

Note IIT : If any such Accredited Agency faiis to bring in minimum annual business of Rs. 1,00,000 to Akashvani and/or
Doordarshan, its Accreditation status will be liable to be withdrawn.

Note IV : The Accreditatien will be effective from the Lst of the following month after the agreement regarding accreditation is
accepied by Akashvani and it can be terminated at any time without assigning any reason.

b} Recognition

Recognition status will be available only to these registered advertising agencies who provide an annual
business of not less than Rs. 50,000/ -in a financial year, i.e., from April to March to Akashvani and /or
Doordarshan.

¢) Registration )

New Agencies which are genuinely interested/engaged in advertising over Akashvani/ Doordarshan
shall be eligible for registration subject to the satisfaction of competent authority about their bonafides.

Note V : The existing canvassér Agencies will be redesignated as Registered Agencies and will be entitled to a commission of
10% from the date these Rules come into effect.

IV. Commission and Credit

a) Accredited Agencies shall be entitled to a credit of 45 days with effect from the first of the month
following the date of broadcast and to a commission of 15% on the business booked by them with
Akashvani/ Doordarshan.

b} Akashvani/ Doordarshan shall be entitled to charge interest at the rate of 189 per annum on all
amounts due to it which are not paid within the stipulated period. The interest shall be charged from
the day following the due date of payment and computed on monthly basis. “If an accredited agency
fails to make payment of monthly bills by the due date on more than three occasions in a year, or
within 45 days after expiry of credit period, it shall automatically lose its accreditation.”

¢) Recognised Agencies shall be entitled to a commission of 15% on business booked with
Akashvani/ Doordarshan. They shall pay the advertisement charges in advance incash or by
Demand Draft on a bank in Bombay. :

d) Registered Agencies shall be entitled to a commission of 10% on business booked with
Akashvani/ Doordarshan from the date of registration. They shall pay the advertisement charges in
advance, in cash or by Demand Draft on a bank in Bombav.
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V. Other Conditions:

a)
b)

c)

d)

£}

h)

The Agencies applying for accreditation shall maintain a properly equipped office.

Applications for accreditation will be decided by the Dy. Director General Commercial) or any
other officer of equivalent rank designated by the Director General, Akashvani/ Doordarshan and
the said authority will take into account the applicants freedom from control or undue influence of
any person or business concern who or which owns or controls any other advertising means in
India.

Accreditation/ Recognition; Registration Status shall not be given to any agency of which the sole
proprictor, any partner or director is salaried employee of any advertiser.

The Commission allowed to the agency by the President of India through Akashvani/
Doordarshan shall be retained in full by the said agency and shall not be shared with or credited to
any other person, firm or a company directly or indirectly.

The Agency shall be responsible for the payment of advertising and related bills severally as well as
jointly with the Advertisers.

Advertisers will be free to approach Akashvani/Doordarshan for booking advertisements for
which the prescribed discount will be granted to them but they will not be eligible for any
commission or reduction in rates. _

Industries certified as small scale industies by the Central or State Governments, who approach
Akashvani/ Doordarshan direct shall be eligible for a concession of 15% in the prescribed rates.
They shall, however, not be entitled to any further commisston or discount.

Is any relation of any partner/Director/or Proprietor of their firm working in All India
Radio/ Doordarshan? If so, give his/her official address and designation.

V1. The President of India through Akashvani/ Doordarshan and through the authorities mentioned in
Rule 1i(b) reserves the right 10

a)
b)
¢}
d)

VIL

grant accreditation/ recognition/ registration to any agency;

refuse to grant accreditation/recognition/registration to any agency;
suspend or cancel accreditation/recogmtion/ registration of any agency;
renew the accreditation/recognition/registration of any agency.

The President of India through Akashvani/ Doordarshan shall have the right to amend or alter the

terms and rules governing accreditation/ recognition/ registration from time to time as he may deem fit
and such amendments and alterations shall be binding on the agencies.

VIIL. All Public Sector Undertakings/ Central/State Government/Public Sector Cooperative Insti-
tution like IFFCO, KRIBHCO, etc. can book directly on All India Radio/ Doordarshan availing credit

fﬂClllty and there is no need for any Bank Guarantes from Public Sector Undetakings and Cooperatives.

Check List for grant of status Registered /Recognised

Documents/Information required for grant of Recognition/Registered status.

1.

(iy Name of the Agency:
(i} Is the name similar with any other agency:

3. Documents Required

1. Proprietory firm: Regi
11. Partnership Concern:

stration certificate under Shop & Establishment Act.

i) Partnership deed
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ii) Registration certificate with Registrar of Firms.
iti) Certificate under Shop & Fstablishment Act.

Private Ltd. Co.: i) Registration certificate from the Registrar of Companies.

1) A copy of Memorandum with Articles of Association.
Non Relationship certificate with employees of AIR/Doordarshan.

. Certificate from Bank.

Full name and address of the Proprietor/ Partners/ Directors.
Authority for signature.

. Full name and designation of the signatory.
. Proposed date of agreement of status.

. Any other relevant information.

10.

Remarks regarding recommendation.

SR.AC. DDA/DS
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ANNEXURE IV

(See Paragraph 15.5.1)

PLACE

DATE
The Director General,
All India Radio,
New Delhi. (Kind attention: Dy. Director General{Commercial)

Subject:— Application for Accreditation Status.

Sir,

On behalf of the undersigned advertising agency, I hereby make application for accreditation by the
President of India through All India Radio, Commercial Broadcasting Service (hereinafter referred to as
Commercial Broadcasting Service). I submit the following information in answer to the questions below
and agree that the information herein shall be the basis of the agreement of accreditation between
Commercial Broadcasting Service and the agency on the understanding that any inaccuracy or omission
contained therein due to inadvertance accident or otherwise will render the said agreement voidable at
the option of Commercial Broadcasting Service. I also confirm having carefully read the ‘Regulations
for Advertisements on Akashvani and Doordarshan” and agree to abide by these Regulations as
amended by the Government/ Commercial Broadcasting Service from time to time.

1. Name of the Applicant/ Agency:
2. Place of business (full address):
3. Date of establishment :
4. Constitution
a) Is your firm registered with Registrar of Firms/ Companies, etc.

b) If a private business : .
Are you the sole proprietor? If not, State the name and residential address of your partners,
indicating with an asterisk these who take an active part in the conduct of the business.

¢) If a Limited Company:
Date of Registration as a Ltd. Company.
Situation of Registered Office (if different from above) and other places of business (if any).

Names and residential addresses of Directors, indicating with an asterisk those who take an
active part in the conduct of the business.

d) Enclose a copy of the authority under which the applicant has been authorised to sign the
application on behaif of the Firm/Company.

5. Organisational Information

1) Apart from the Principals numerated above, what staff is employed? Please give details,
i) If sole proprietor, any partner or director of the agency is salaried employee of any advertiser?

6. Production Dep.artments

i) What arrangements have you for recording and supply of materials?
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1)
iii)
- v}

v)

V1)

Do you carry on any business besides that of an advertising agency? I so, give details including
the total annual turnover of the advertising agency section.

Do you act as representative for any other individual, firm or company, if so, give details.
Has any advertiser any interest, financial or otherwise, in your business? If so, give details.
Have you any interest, financial or otherwise, in the business of any of your client? If so, give
details.

What rent do you pay for the premises stated above as your business address?

7. Financial Stability

1)
1)

» i)

v)

Vi)

Vi)

viii)

1X)

State here the amount of available working capital with full details of its structure.

Give particulars of any additional financial support, its sources and the conditions under which

it is or would become available.

If a partnership firm or private company, state whether the Partners; Directors will furnish a

personal guarantee severally and jointly for the debts of the agency should the firm or the

company fail to meet its obligations, and will submit estimated values of uneccumbered assets

of the partners or Directors as the case may be with details.

Have you completed more than two years business with Akashvani/Doordarshan? If in

affirmative, did your total business with Akashvani and; or Doordarshan for the last financial

year exceed rupees one Lakh? Please furnish details thereof.

Indicate the date from which you have been approved as Recognised Agency by Akashvani/

Doordarshan (Reference number and date of relevant communication may be quoted).

Support this application with evidence of your financial stability; and the following

information along with documents:

a) Annual balance sheets and profit and loss accounts of the last two years; duly audited by a
Chartered Accountant,

b) Certificate from the appropriate Income Tax Authority of having {iled Income Tax return
forthe last assessment year,

¢} lncome Tax Clearance Certificate of the latest year for which the assessment has been
finalised.

d) Total turnover of overall business controlled by you duly certified by a Chartered
Accountant for the last two years.

Has any Director or Partner in your agency been removed from the list of Accredited agents of

any other media or refused accreditation as an advertising agency? If so, give details.

Do you agree not to transfer, assign, sublet or otherwise deal with your undertaking or business

with previous intimation in writing to the President of India through the Commercial

Broadcasting Service?

Any change in the Partners or Directors of the agency must be notified in writing to the
President of India through the Director General of All India Radio (Commercial Broadcasting
Service) alongwith a similar personal guarantee as provided by the existing Partners or
Directors as the case may be.

8. Business Connections

)
ii)

State here last year’s total turnover relating to accounts controlled by vou.

How much business do you expect to place during the forthcoming twelve months with
Akashvani and Doordarshan?
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iii) State here the names of clients who do business with you.

iv) Give three trade references, 1wo of which should be newspapers, periodicald or trade
publications and the third from a Banker.

9. General

Is any relation of any Partner/ Director/or Proprietor of your firm working in All India Radio? If so,
give his/her official address and designation.

Note: It may please be noted that your agency will not be eligible to be given any status if any relation of the
Director/ Partaerfor Proprietor of your firm is emiployed in the CBS of AIRfany CBS Centre/ Central Sales Unit/or the
Section in the Directorate General deating with CBS. The Agency will however be eligible for consideration of the grant of
appropriate status after removal of this disability by the transfer of such relation to a non-CBS Section of AIR.

Note: The President of India through Commercial Broadcasting Service reserves the right to make reference to all or any of the
clients listed above).

(All other information to be offered may be submitted in a separate statement.)
Signature

Name of the Firm
Business Address:
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ANNEXURE V
(See Paragraph 15.5.1)

Agreement Between Accredited Advertising Agency and Commercial Broadcasting Service
of Akashvani and Doordarshan

AN AGREEMENT made the ——— day of one thousand nine hundred and ————
— between the President of India through Commercial Broadcasting Service of Akashvani and
Doordarshan (hereinafter referred to as the “Commercial Broadcasting Service” of the First Part and

(hereinafter called the “Agency™) of the Second Part.

WHEREAS, for the better regulation of the practice of advertising and to secure the best advertising
service for advertisers, the Commercial Broadcasting Service has agreed to allow commission in respect
of advertisements placed by any advertising agent and accredited by it. And Whereas the Agency is
desirous of being accredited by the Commercial Broadcasting Service for the purpose of becoming
entitled to commission in respect of advertisements placed with Commercial Broadcasting Service and
has made application in writing for accreditation, the information contained wherein is the basis of this
agreement and any inaccuracy or omission in the said information, due to inadvertance, accident or
otherwise shall render this agreement voidable at the option of the Commercial Broadcasting Service
which has accepted the said application. Now, it is hereby mutually agreed by and between the parties
hereto as follows:— .

L. By the Commercial Broadcasting Service.—The Commercial Broadcasting Service accredits the
Agency and includes its name in the list of accredited agents:—

(@) The Accreditation will be effective from the Ist of the month following the date of
acceptance of this agreement by the Commercial Broadcasting Service and it can be terminated at
any time without assigning any reason.

2. By the Agency.—In consideration of the accreditation herein afforded and of the commission of
which the Agency will be entitied by reason of such accreditation:—

{a) The Agency shall maintain a properly equipped office and use its best efforts to ensure that
all advertisements placed by it are legal, clean, honest, and truthfull, render the best possible
advertising service to advertisers and encourage the development of new advertising accounts.

(b) The Agency shall abide by the “Regulations for Advertisements on Akashvani and
Doordarshan™ and other related rules prescribed by the Commercial Breadcasting Service/
Government of India as amended from time to time,

{c} The remuneration of the Agency for placing advertisements in the Commercial Broad-
casting Service shall be in the form of standard agency commission of 15 (fifteen) per cent to be paid
by the Commercial Broadcasting Service.

{d) The Agency shall retain in full ail commission and remuneration earned as an advertising
agency and that it will at no time pay or otherwise allow directly or indirectly any part of such
commission or remuneration to any person, advertiser or representative of any advertiser for whom
it may be acting or has acted as an advertising agency.

(e} The Agency will not charge any advertiser for any advertising time more or less than the
rates prescribed by the Commercial Broadcasting Service,

{f) The Agency will advise/inform in writing the Commercial Broadcasting Service of any
alteration in particulars furnished in the form of application for acereditation originally submitted,
positively within fifteen days from the date of the alteration aforesaid.

(g} In the event of any important alterations the Commercial Broadcasting Service will be
entitled to remove the Agency’s name from the list of accredited agents, or, if nccessary require the
Agency to submit a fresh application for accreditation.
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(h) In the event of the Commercial Broadcasting Service removing from the list of accredited
agents the name of any advertising Agency the said Agency will not for a period of twelve months
after the date of such removal employ Partner or Director of such disaccredited Agency as a
Partner or Director or make any arrangements for the purpose of taking over the business thereof
wholly or in part, without prior intimation in writing to the Commercial Broadcasting Service.

(i) The Agency shall be responsible for payment of advertising and other related bills severally
as well as jointly with the Advertisers.

(/) The Agency shall pay to the Commercial Broadcasting Service its bills according to the rules
framed and within the credit period fixed by the Commercial Broadcasting Service in this regard
that is within 45 days from the first of the month following the date of broadcast of advertisement,
and will be liable to pay interest at 18 per cent per annum on all amounts due to it which are not paid
within the aforesaid credit period. The Agency will be liable to lose its accreditation if, in the
Commercial Broadcasting Service’s opinion it has failed to fulfil these requirements.

(k) The Agency shall also lose its accreditation automatically if it fails to make payment of
monthly bills/ advertisement charges by the due date on more than three occasions in a year, or
within 45 days after expiry of the credit period.

(1) The Agency shall give a minimum annual business of Rupees one lakh to Akashvaniand/or
‘Doordarshanina financial year (i.e. April to March) failing which its accreditation will be liable to
be withdrawn.

(m) The Agency shall furnish a bank guarantee of Rs. 25,000 for the full period of
accreditation. In the absence of a valid bank guarantee the accreditation status will stand
automatically suspended and the Agency will revert to the Recognised Status.

(n) The Agency shall furnish to Commercial Broadcasting Service every year its profit and loss
accounts duly audited by a Chartered Accountant within three months of the date of closing of their
annual accounts. It shall also furnish Income Tax Clearance certificate in respect of the previous
assessment year within a month of the finalisation of the assessment.

(o) In the event of breach or infringement of any terms or conditions of this agreement by the
Agency, it shall keep Commercial broadcasting Service indemnified against allocations, claims,
demands and expenses arising as a consequence thereof. The Agency will also be liable to lose

accreditation. :
3. The Commercial Broadcasting Service will have the right to suspend or cancel the Agency’s

accreditation at any time without assigning any reason and remove its name from the list of accredited
agencies. The agency may appeal to the Director General, Akashvani, New Delhi for reconsideration of
the decision to suspend or cancel its accreditation, and his decision shall be final and binding on the
Agency. .

4. All Commercial broadcasts will be regulated by such code of conduct, standards and rules as may
be prescribed by the Government of India from time to time. )

5. In the event of any question, dispute or difference arising under these presents or in connection
therewith (except as to any matters the decision of which is specially provided for by these presents), the
same shall be referred to the sole arbitration of an officer appointed to be the arbitrator by the Director
General, All India Radio. It will be no objection that the arbitrator is a Government servant, that he has
to deal with the matters to which these presents relate or that in the course of his duties as a Government
servant, he has expressed views on all or any of the matters in dispute or difference. The award of the
arbitrator shall be final and binding on the parties to these presents.

In the event of the arbitrator dying, neglecting or refusing to act or resigning or being unable to act for
any reason, it shall be lawful for the Director General, All India Radio to appoint another arbitrator in
place of the outgoing arbiirator in the manner aforesaid.

The arbitrator may, from time to time, with the consent of the parties to these presents enlarge time
for making and publishing the award.
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Upon every and any such reference, the assessment of the costs of and incidental to the references and
the award respectively shall be in the discretion of the arbitrator. Subject as aforesaid, the Arbitration
Act, 1940 and the rules thereunder and any statutory modifications thereof for the time being in force
shall be deemed to apply to the arbitration proceedings under this clause.

6. The Commercial Broadcasting Service shall have the right to amend or alter terms and rules
governing grant of accreditation status from time to time, as it may deem necessary and such
amendments and alterations shall be binding on the Agency.

7. The President of India, agrees to bear the stamp duty, if any, chargeable on these presents.

IN WITNESS WHEREOF the parties hereto have set and subscribed their respective hands
thereunto the day and year first above written.

Signed for and on behalf of the
President of India
by Shri

(Name and Designation)
in the presence of—

2.

Signed for and on behalf of

“The Agency’ for and on behalf of
by Shri

(Name and Designation}

in the presence of —

L.
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ANNEXURE VI

(See Paragraph 15.5.2 (i1))

Stamp Paper Rs,
Station and Date

The President of India,

through Director General,

All India Radio,

Commercial Broadcasting Service,
Backbay Reclamation, Bombay—I.

Sir,

In consideration of the President of India, hereinafter called the Government extending credit to
M/s Bombay, hereinafter referred to as “the Company”

for payments(s) to be made by the said company on account of the charges for the Radio advertisements
on the Commercial Broadcasting Service of All India Radio, Bombay, we, the

(Name and Address of Bank)
hereby unconditionally and irrevocably undertake to pay to the Government on demand and without
demar any claim upto a maximum of Rs. that may arise on account of non-payment by the
said Company of any of the Radio Advertisement charges, within the period allowed to them, under any
ageement entered into between he Company and the Government for such payments(s).

Notwithstanding anything to the contrary contained herein — above, our liability under this

guarantee is restricted to Rs. (Rupees ). This
guarantee shall remain in force upto unless an action to enforce a claim under the

guarantee is filed against us within six months from the said date, all Government’s rights under this
guarantee shall be forfeited and we shall be relieved and discharged from all liability thereunder.

We further agree that this guarantee shall not be affected by the Government taking from the
Company any securities or varying or giving up any securities.

We further agree that the Government shall have the fullest liberty without affecting in any manner
our obligations hereunder to vary any of the terms and conditions of the said agreement or to extend time
for payment from time to time or to postpone for any time or from time to time any of the powers
exercisable by the Government against the Company and to forbear or enforce any of the terms and
conditions relating to the said agreement and we shall not be relieved from the liability by reason of any
such variation or extension being granted to the Company or by any such matter or thing whatsoever
which under the law relating to sureties would but for this provision have effect of so relieving us.

Y ours faithfully,

Signature of authorised Officer of the
Bank and Bank’s seal.
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ANNEXURE VI

(See Paragraph 15.5.2)

All India Radio
Commercial Broadcasting Service

Code for Commercial Advertising over Radio and Television.

Definition

Scope

I—Introduction

The Code

II—General Rules of Conduct in Advertising

IiI—Procedure for the Enforcement of the Code

Excerpts from the Cede of Ethics for Advertising in India issued by the Advertising Council of India.

Introduction
Standards of Conduct
Code of standards in relation to the Advertising of medicines and treatments

Section 1.
General Principles

. Cure

. Hiness etc., properly requiring medical attention
. Misleading or Exaggerated claims

. Appeals to fear

. Diagnosis or treatment by correspondence

. Disparaging reference

. College, Clinic, Institute, Laboratories

. Doctors, Hospitals, etc.

. Products offered particularly to women

NODRC -] N LA B N —

=)

. Family Planning

—
o

. INustrations

—
o)

. Exaggerated copy
. Natural Remedies
. Special claims

[P —.
Lh o w

. Sexual weakness, Premature ageing, Loss of virility

—
=]

- Slimming, Weight reduction or limitation or figure control

—
|

. Tonics

(==
20

. Hypnosis
Materials to student

(o)
o

Section 2.

Restrictions imposed by Statute on advertising of medicines and treatments
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Appendices

Standards of practice for Radio Advertising
Standards of practice for Advertising agencies
Obligations to clients

Obligations to Suppliers

Obligations to fellow agencies

Definition: —In this Code, unless the context otherwise require:—
i) The term “Sponsored Programme™ means any programme material which is planned,
produced and/ or paid for by an organisation or individual, to be called ‘the sponsor’ for the
purpose of being broadcast/ telecast over sound radio or television in India.

i) ‘Director General’ means, the Director General, All India Radio, or any officer duly authorised
by him on his behalf and includes the Director, Television Centre,

ii)) *Sponsor’ means any individual or organisation including a commercial concern who has
offered a programme for broadcast/telecast over the radio or television.

iv) ‘Spot Advertisement’ means any direct advertisement mentioning products, their merits, prices
and other related details.

v) ‘Advertiser’ means any individual or organisation including a commercial concern which has
oifered an advertisement for broadcast/telecast over the radio or television.

vi) ‘Advertisement’ includes any item of publicity inserted in the programmes broadcast by the
competent authority in consideration of payment of All India Radio.

Scope:— (a) A sponsored programme shall constitute a substantive broadcast/ telecast programme, as
distinct from material which directly advertises any specific wares or goods or products. The
name of the sponsor shall be broadcast immediately before and after the sponsored
programme.

(b) The Director General, All India Radio, shall be the sole Judge of the suitability or
otherwise of a sponsored programme for broadcast and his decision in this regard shail be
final.

(c) Broadcast time shall be sold to the sponsor at the sole discretion of the Director General,
All India Radio, according to the prescribed rates.

(d) To ensure acceptable programme and technical quality of the sponsored programme, the
Director General, All India Radio, may require the sponsor undertake an adequate number of
rehearsals of the said material in the studics of All India Radio, to the satisfaction of the
Director General or his representative. The time to utilised by the sponsor shall be paid for by
him separately, according so rates prescribed for the purpose.

(¢) Advertising must be clearly distinguishable from news content in news programmes.

(f) The word ‘guarantee’ in respect of the advertised goods should be used with caution and
sparingly and only in relation to some specific description or quality and the detailed terms of
any such guarantee must be available for inspection by All India Radio. Where the guarantee
is associated with an offer to return the purchase price, it must be made quite clear to what it
applies and in what way it protects the purchaser,

1—=INTRODUCTION

Advertising is an important and legitimate means for the seller to awaken interest in his goods and
services. The success of advertising depends on public confidence; hence no practice should be permitted

!
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which tends to impair this confidence.

The following standards of conduct are laid down in order to counteract the misuse of advertising and to
promote further development of the sense of responsibility on the part of advertisers to the consumer.

Responsibility for the observance of these rules rests with:

a) The advertiser on whose account the advertisement is issued.
b) The advertiser or the advertising agent who has created the advertisement.

All those engaged in advertising are strongly recommended to familiarise themselves with the legislation
affecting advertising in this country, particularly the following Acts and the rules framed under them:

1) Drugs and Cosmetics Act; 1940,

2y Drugs Control Act, 1950.

3) Drugs and Magic Remedies (Objectionable Advertisements) Act, 1954.
4) Copyright Act, 1957,

5) Trade and Merchandise Marks Act, 1958.

6) Prevention of Food Adulteraticn Act, 1954,

7) Pharmacy Act, 1948.

8) Prize Competition Act, 1955.

9) Emblems and Names (Prevention of Improper Use) Act, 1950.

THE CODE
II—GENERAL RULES OF CONDUCT IN ADVERTISING

1. Advertising should be so designed as to conform to the laws of the country and should not offend
against morality, decency and religious susceptibilities of the people.

2. No advertisement should be permitted:

i} which derides any race, caste, colour, creed, nationality except wherein such usage would be for
the specific purpose of effective dramatization, such as combating prejudice;

i) ‘which is against any of the objectives, principles, or provisions of the Constitution of India;
1i1) which will tend to incite people to crime or to promote disorder, violence or breach of law;
iv) which presents criminality as desirable or furnish detaiis of crime or imitation thereof;

v) which would adversely affect friendly relations with foreign States;

vi) which exploits the national emblems, or any part of the Constitution, or the person or
personality or national leader or state dignitary; :

vii) which promotes the Sale of cigarettes and tobacco products.

3. In all other respects, the Director General, All India Radio, will be guided for purposes of
commercial broadcasting and telecasting in All India Radio by the Code of Ethics for Advertising in
India issued by the Advertising Council of India (relevant excerpts appended), as modified from time
to time.

4. Notwithstanding anything contained herein, this Code is subject to such modifications/ directions as
may be made/issued by the Government of India from time to time.
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I—PROCEDURE FOR THE ENFORCEMENT OF THE CODE

a. All complaints or reports on contraventions of the Code, received by All India Radio shall bein the
first instance referred by Director General, All India Radio, to the Advertisers’ Association (s)
concerned, who should be requested to take suitable action.

b. Members of member associations having complaints under the Code against members of other
member association(s) level, they should be reported to All India Radio which will consider suitable
action. -

¢. If complaimts under the Code cannot be satisfactorily resolved at member association (s) level, they
should be reported to All India Radio which will consider suitable action.

d. For any complaints under the Code received by All India Radio, concerning an offending party
outside the purview of the various member association (s), All India Radio itself will draw attention
of the offending party to the contravention and consider suitable action.

| e. The sponsor shall undertake to indemnify All India Radio against any legal claim that may be
brought against it as a result of the broadcast of a sponsored programme or any portion thereof.

EXCERPTS FROM THE CODE OF ETHICS FOR ADVERTISING IN INDIA ISSUED
BY THE ADVERTISING COUNCIL OF INDIA

INTRODUCTION

Along with the development of a very complex distribution system, the requirements of a market
economy, faced with the need for ensuring a regular flow of mass production, have given rise to the
development of new techniques of sales promotion.

Of these, advertising has proved itself to be of inestimable value for producers and distributors as well as
for consumers. It enables the former to maintain contact with customers who are widely scattered and
often unknown, and it assists the latter in choosing those goods and services that are the best suited to
their particular requirements.

Advertising has become an important social and economic force in the world of today. It is therefore
essential that any unfair advertising practice likely to alienate public confidence should be eliminated.
Hence the need for rules of conduct drawn up for the purpose of preventing possible abuses and of
promoting an increasing sense of responsibility towards the consumer on the part of the advertisers,
advertising agencies and media owners and suppliers.

Recognising that the legitimate function of advertising is the advocacy to the merits of particular
products or services this code is intended to be applied in the spirit as well as in the letter and should be
taken to set out the minimum standards to be observed by the parties converned. This Code does
override all ethical standards in advertising laid down by individual organisations, but it does not
supersede the standards of practice laid down by individual organisations as incumbent upon their own
members and applying to their own particular trade or industry.

GENERAL RULES OF CONDUCT IN ADVERTISING

1. Advertising should be so designed as to conform not only to the laws but also to the moral, aesthetic
and religious sentiments of the country in which it is published.

2. No advertisement likely to bring advertising into contempt or disrepute should be permitted.
Advertising should not take advantage of the superstition or ignorance of the general public.

3. No advertisements of talismans, charms and character reading from photographs or such other
matter as will trade on the superstition of general public shall be permitted.

4. Advertising should be truthful, avoid distorting facts and misleading the public by means of
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implications and omissions. For instance, it should not mislead the consumer by false statements as

5.
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to:

a. the character of the merchandise, 1.€., its utility,materials, ingredients, origin, etc.

b. the price of the merchandise, its value, its suitability or terms of purchase.

c. theservices accompanying purchase, including delivery, exchangg, return, repair, upkeep, etc.
d. personal recommendations of the article of service. Testimonials which are fictitious and/or

fraudulent or the originals of which can not be produced must not be used. Anyone using

testimonials in advertisements is as responsible for the statements made in them as he would be
if he had made them himself.

e. thequalityofthe value of competing goods of the trustworthiness of statements made by others.

No advertisement should be permitted to contain any claim so exaggerated as to lead inevitably to
disappointment in the mind of the public. Special care is called for the following cases:

a. Advertisement addressed to those suffering from illness. {1n this respect the Code of Standards
of Advertising in relation to medicine must be adhered to).

b. Advertisements inviting the public to invest money. Such advertisements should not contain
statements which may mislead the public in respect of the security offered, rates of return, or
terms of amortisation.

c.  Advertisements inviting the public to take part in lotteries or competitions such as are permitted
by law or which hold out the prospect of gifts. Such advertisements should state clearly all the

conditions for the lottery or competition or the conditions for the distribution of the gifts.

d. The publication of employment notices requiring fees for application forms, prospectus, etc.
and security deposits should be forbidden except when such advertisements emanate from
Governmental or quasi—Governmental SOurces.

6. Methods of advertising designed to create confusion in the mind of the consumer as between goods

_ No advertisement should offer to refund money paid.
10.

by one maker and another maker are unfair and should not be used. Such methods may consist in:

a. theimitationof the trademark or name of competitor or the packaging or labelling of goods; or
b. the imitations of advertising devices, copy, layouts or slogans.

_ Advertising should endeavour to gain the goodwill of the public on the basis of the merits of the

goods or services advertised. Direct comparison with competing goods or firms and disparaging
references are in no circumstances permitted.

_Indecent, vulgar, suggestive, repulsive or offensive themes or treatment should be avoided in all

advertisements.

This also applies to such advertisements which in themselves are not objectionable as defined above,
but which advertise objectionable books, photographs or other matter and thereby lead to their sale
and circulation.

The use of National Emblems is prohibited by law in advertisements, trademarks, etc., except by
Governments or Governmental agencies. Also the use of the picture of Mahatma Gandhi, the
President, the Vice-President and the Prime Minister of India is forbidden in such advertisements,
trademarks, etc., except by previous permission.

This rule does not apply to advertising of books, films or other items in which these personages form
the chief subject.
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CODE OF STANDARDS IN RELATION TO THE ADVERTISING OF MEDICINES
AND TREATMENTS.

This Code has been drafted for the guidance of advertisers, manufacturers, distributors, advertising
agents, publishers and suppliers of various advertising media. The harm to the individual that may result
from exaggerated, misleading or unwarranted claims justifies the adoption of a very high standard and
the inclusion of considerable detail in a Code to guide those who are concerned with this form of
advertising.

Newspaper and other advertising media are urged not to accept advertisecments in respect of any product
or treatment from any advertiser or advertising agent who disregards the provisions of this Code in any
form of advertising or publicity relating to that product or treatment.

The provisions of this Code do not apply to an advertisement published by or under the authority of a
Government, Ministry or Department, nor to an advertisement published only in journals circulated to
Registered Medical Practitioners, Registered Dentists, Registered Pharmacists or Registered Nurses.

SECTION 1

General Principles

1. Cure: No advertisement should contain a claim to cure any ailment or symptoms of ill-health, nor
should an advertisement contain a word of expression used in such a form or context as to mean in
the positive sense the extirpation of any ailment, iliness or desease.

2. lliness etc., properly requiring medical attention: No advertisement should contain any matter which
can be regarded as an offer of medicine or product for, or advice relating to, the treatment of serious
diseases, complaints, conditions, indications or symptoms which should rightly receive the attention
of a registered medical practitioner. (See Sec. 2).

3. Misleading or exaggerated claims: No advertisement should contain any matter which directly or by
implication misleads or departs from the truth as to the composition, character or action of the
medicine or treatment advertised or as to its suitability for the purpose for which it is recommended.

4. Appeal to fear: No advertisement should be calculated to induce fear on the part of the reader that he
is suffering, or may without treatment suffer from an ailment, illness or disease.

5. Diagnosis or treatment by correspondence: No advertisement should offer to diagnose by
correspondence diseases, conditions or any symptoms of ill-health in a human being or request from
any person or a statement of his or any other person’s symptoms of ill-health with a view to
advertising as to or providing for treatment of such conditions of ill-health by correspondence. Nor
should any advertisement offer to treat by correspondence any ailment, illness, disease, or symptoms
thereof in a human being.

6. Disparaging references: No advertisement should directly or by implication disparage the products,
medicines or treatments of another advertiser or manufacturer or registered medical practitioner or
the medical profession.

7. College, clinic, institute, laboratory: No advertisement should contain these or similar terms unless
an establishment corresponding with the description used does in fact exist.

8. Doctors, hospitals, etc: No advertisement should contain any reference to doctors or hospitals,
whether Indian or foreign, unless such reference can be substantiated by independent evidence and
can properly be used in the manner proposed.
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9. Products offered particularly to women: No advertisement of products, medicines or treatments of
disorders or irregularities peculiar to women should contain expressions which may imply that the
product, medicine or treatment advertised can be effective in inducing miscarnage.

10. Family Planning: Advertisements for measures or apparatus concerning family planning would be
permissible in so far as they conform to the generally accepted national policy in this behalf.

11. Hlustrations: No advertisement should contain any illustration which by itself or in combination
with words used in connection therewith is likely to convey a misieading impression, or if the
reasonable inference to be drawn from such advertisement infringes any of the provisions of this
Code.

12. Exaggerated copy: No advertisement should contain copy which is exaggerated by reason of
improper use of words, phrases or methods of presentation, €.g., the use of the word “magic, magical,
miracle, miraculous™.

13. Natural remedies: No advertisement should claim or suggest contrary to the fact, that the article
advertised is in the form in which it occurs in nature or that its value lies in its being a “natural”
product. )

14. Special claims:No advertisement should contain any reference which is calculated to lead the public
to assume that the article, product, medicine or treatment advertised has some special property oF
guality which is In fact unknown or unrecognised.

15. Sexual weakness, premature ageing, loss of virility: No advertisement should claim that the product,
medicine, or treatment advertised will promote sexual virility or be effective in treating sexual
weakness or habits associated with sexnal excess or indulgence or any ailment, iliness or discase
associated with those habits.

16. Slimming, weight reduction or limitation or figure control: No- advertisement should offer any
medical product for the purpose of slimming, weight reduction or limitation or figure control.
Medical products intended to reduce appetite will usually be regarded as being for slimming
PUrpoOses.

17. Tonics: The use of this expression in advertisements should not imply that the product or medicine
can be used in the treatment of sexual weakness.

18. Hypnosis: No advertisement should contain any offer to diagnose or treat complaints or conditions
by hypnosis.

19. Materials to students: Materials meant for distribution in educational institutions must not carry
advertisements of things other than those of value of students.

SECTION 2

Restrictions imposed by Statute on Advertising of Medicines and Treatments :

Rule 106 of the Drug Rules, 1945, provfdes that:

1. No drug may purport or claim to prevent or cure or may convey to the intending user thereof any idea
that it may prevent or cure, one or more of the diseases or ailments specified in Schedule “J,
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Schedule *J”

Blindness Bright’s discase Cancer

Cataract Deafness Delayed Menstruation

Diabetes Epilepsy Hydrocele

Infantile Paralysis Leprosy Leucoderma

Lockjaw Locomotor Ataxia Insanity

Tuberculosis Tumours Venereal diseases

Female Diseases Fevers (in general)

(in general) (in general) Fits

Glaucoma Goitre Gonorrhoea
Soft Cancer Syphillis

Heart Discase “High Blood Pressure Lupus

Obesity Paralysis Plague

Rupture Sexual Impotence Small pox

2. No drug may purport or claim to procure or assist to procure, or may convey to the intending user
thereof any idea that it may procure or assist to procure miscarriage in women.

Definition :

“Drug”includes for internal or external use for human beings or animals and all substances intended to
be used for or in the treatment, mitigation or prevention of disease in human beings or animals, other
than medicines and substances exclusively used or prepared for use in accordance with the Ayurvedic or
Unani systems of medicines.

Standards of Practice for Radio Advertising

1. Because of the obligation of the broadcasting stations to their audience, it is necessary that
meticulous supervision should be exercised over all programmes or sessions.

The following rules should apply to all broadcasts, but particularly to broadcasts addressed to
children :

a.

b.

All scripts must be carefully written having in mind the particular audience for which they are
intended.

People shouid be encouraged in the art of correct speech and pronunciation. The use of slang and
incorrect language should be discouraged.

All stories must reflect respect for law and order, adult authority, good morals and clean living.
Adventure stories may be accepted subject ot the following prohibitions:

No torture or suggestion of torture.

No horror—present or impending,

No use of supernatural or of superstition likely to arouse fear.

No profanity or vulgarity.

In order that people will not be emotionally upset, no programme or episode shall end with an
incident which will create in their minds morbid suspense or hysteria.

The themes of stories broadcast in all sessions should reflect fair play and considerate behaviour.
for one’s fellow being. In particular, they should not undermine parental authority or the
authority of teachers.

" As distinct from the collective aspects of children’s programmes, it is suggested that sessions

calculated to develop the tastes of individual children be arranged ¢.g. broadcast devoted to
particular hobbies.
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d. Matter of such nature as would destroy or tend to destroy pub
of insecurity in the community.

3, Any such effects which might startle the listening public or in any manner is objectionable must not

be incorporated 1n commercial announcements. _ - '
For example, and with limiting the scope, the use of the following sound effects will not be permitted

in commercial announcements.

Rapid gunfire or rifle shots Screams .
Sirens Raucous laughter and the like;
Bombardments Fire engines;

Ambulance Explosives.

4. Any pretence in advertising copy must be avoided and such copy shall not be accepted by commercial
stations.
“Dramatized testimonials” should not be incorporated in commercial announcements.
«The simulation” of voices of a personality in connection with advertisements for commercial
products is also prohibited unless bonafide evidence is available that such personality has given
permission for the simulation of his or her voice and it is clearly understood that stations
broadcasting such announcements are indemnified by the advertiser or advertising agency against
any possible legal action.

5. No advertisement shall contain any matter which could be regarded as holding out for the

prevention, cure or relief of serious diseases which should rightly be under the care of a medical
practitioner.

6. No broadcas_ting for any product will be permitted which describes graphically or repeliently any
internal bodily functions or matters which are generaily not considered acceptable topics of
conversaion in social groups.

7. S'pecial attention shall be paid to advertisements, relating to laxatives and other medicines with a
view to exclusion of any distasteful statements. Comments as to the effects of medicine or medical
treatment on specific organs of the body or in relation to any ailment or disecase are also forbidden.

Standards of Practice for Advertising Agencies:

(As approved by the Advertising Agencies, Association of India, Bombay).

1. Every member of the Association shall carry on his profession and business in such a manner as to
uphold the dignity and interests of the Association.
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Every member shall refrain from canvassing Advertisers ot prospective Advertises in such a way as
to reflect deterimentally upon Advertising Agents as a whole or this Association or any Advertising
Agent in particular.

Canvassing is permitted subject to the condition that a member may make known to the client of
another member its own capabilities as an Advertising Agency but may not submit a specific report
or detailed recommendations concerning the client’s advertising unless so requested by him in

writing. ’

. No member shall pay or undertake to pay or allow to an advertiser or his agent or representative, the

whole or any portion of the standard rate of commission resulting or to result to such member from
any advertising medium nor promise or procure or undertake to procure advertising space or
facilities free of charge, to any advertiser, or at a reduced rate, nor supply free or partly free to any
advertiser, any advertising material, including finished drawings, or other art work, photography,
blocks, stereos, matrices or the like, type-setting or printing nor defray in whole or in part the salary
of an employee of an advertiser, nor grant any allowance, discount or the like nor render any service
having the effect of rebating the commission allowed by an advertising medium. The sharing of
commission with a member or overseas agency, or with another advertising agent recognised as an
advertising agent to this Association shall, however, be permitted.

. The practice of submitting speculative campaigns is unhealthy to the growth of the advertising

services and that no speculative campaign shall be submitted by any member of the Advertising
Agencies Association of India.

By speculative campaign, it is meant, producing a campaign unsolicited by an advertiser and equaily
producing a campaign where the advertiser had requested one or more advertising agencies to do so,
unaccompanied by a firm offer of business. That members shall notify the Secretary of the Associationif
any such queries were made by prospective advertiser, and that such information shall be circulated by

the Secretary to all members.

6.

Any member relinquishing an Account on the ground of siow payment, doubtful eredit or incurring
a bad debt, shall immediately notify the Secretary of the Association and such information shall be
circulated in strictest confidence for information and protection of other members.

No business shall be accepted which is conditional upon the payment of commission or fee or reward
to a third party not a full-time employee of the member either for introducing the business or for
services in connection with the account thereafter. This rule, however, shall not preclude a member
from employing copy-writers or production men at fees commensurate with the values of their work.

Obligations to Clients:

2.

Member Agency must continue to render full agency service in reasonable conformity to the
Association’s Agency Service Standards.

Members shall retain either commission granted by Media owners or charge the clients a service fee
which shall never be less than 15% of the client’s gross expenditure. Nor shall they supply material for
advertising on any basis that can be considered as direct or indirect or secret rebating. Where no
commission is allowed by the Media owner, the member will charge his clients a minimum of 15% on
the gross cost.

. Members will not accept discounts or commissions, other than the regular agency commission

ailowed by publishers without the client’s knowledge and consent.

. Members shall at all times use their best efforts to obtain for their clients the lowest rates to which

such clients are entitled.

Obligations to Suppliers:

Members shall take all steps to assure themselves as to the financial soundness of their clients.




1. v@ﬁﬁmﬁﬂmﬁsﬁaﬁfﬁﬁﬁmﬁﬁmm:&wﬁmmamgﬁmﬁm%ﬁmﬁ
# faea & far o= freng o et A ITH AT o AT F TGS TE 0

2. weEn fordy off wremw B O FE frwmaw w8 3 svorEr &9 WA A3 S

(F) T 0 =7 5l s e o SeEER e T A A adeRoeE e A
(@) Ty e @ =for o< ST & st YRR st SRR W @ AT ¥ SRTEeEE e @)
(1) fawer an feres & wfere &, s &, s @ sraar ST a1 srefaE 8

() sl Pt farmom @ st o < Parfiaa oo weaTe @, 8 Fastrore Rt SoTor & ST ar Ay
q AT BT 3T THT T AT A B ST 9 FoparT 1T & WX S T e @ Jel & it T
SgaT B

(3) OF gou= & o # & orered oY ey aw 0 & o T srraq ST arelt st maTs et E

AAT U fersirer Pt wraes i anrfefes iy erdt & earesar a strame oY 1Py 2rdy & syt Porars o st ek
ﬁmww%muwﬁwmﬁmmmmmw@mﬁ
FEEATON g0 S 7 7T T 8

afe B T, Wﬁﬁa&hﬁwm%wmwﬁsmﬁmﬁmﬁ,mﬁmmm(ﬁmw
ST AT &) T X § HAT FTH B T AT et vk vy o vy & i 04 o sy e 9o e & Py
A FHI W TR THFC T8 F1




AIR MANUAL , 66

Obligations to Fellow Agencies:
1. Members are required to use fair methods of competition; not to offer the services enumerated above
or services in addition to them without adequate remuneration or extensions of credit facilities or

banking services.
2. Members shall neither prepare nor place any advertisement in any medium, which

a. is knowingly a copy or a plagiarism of any other advertisement of any kind whatsoever;

b. makes attacks of a personal character, or makes uncalled for reflections on competitors or
competative goods;

c. is indecent, vulgar, suggestive, repulsive or offensive either in theme or treatment;

d. is objectionable medical advertising and an offer of free medical treatment; advertising that
makes remedial relief or curative claims, either directly or by inference, not justified by the
facts of common experience;

e. concerns a product, known to the member to contain habitforming or dangerous drugs.

Or any advertisement which may cause money loss to the reader, or injury in health or morals or loss

confidence in reputable advertising and honourable business or which is regarded by the Executive
Committee of the Advertising Agencies Association of India, as unworthy.

In the event of a member proving to the satisfaction of the Executive Commiittee that a client has
withdrawn his Account on the grounds of the Member’s refusai to undertake unethical advertising (as
described above) no other Member shall accept any business whatever from the said client.



67
e VI

(o 15.5.4 1)

AHT & WETA F fag s wawey

grEr ATt frra E

A wieq WEF IR AT

@ e

¥ & wrd




67

AIR MANUAL

ANNEXURE vIll

(See Paragraph 15.5.4)
REGISTER OF REQUESTS FOR ALLOTMENT OF TIME

Date of receipt Client Product Agency Month

of the request April to March
1 2 3 4 5
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ANNEXURE IX

(See Paragraph 15.5.6)

To
The President of India The President of India SPOTS
Through The Director of Sales Through the Station Director (C)
All India Radio Commercial Broadcasting Service
Central Sales Unit All India Radio
Commercial Broadcasting Service
Bombay 400 020.
Sir,

The undersigned hereinafter referred as “Advertiser” hereby requests that Advertisement be
broadcast as set out in Schedule “A” hereunder on the Stations as listed below as per terms of
payment in Schedule “A” and on the terms and conditions mentioned in Schedule “B" overleaf.

Stations: ................... e B, b e e

Contract Commences from: ............oeeineeonnen ... R e e

Contract Concludes on: ...................... e R e, e e .
SCHEDULE “A”

DETAILS OF CONTRACT
No. and Type of Broadcast :-

Time Category Duration of Number Rate per Extra charges Total Timming in case
spot of Spots forfixedspecial charges of fixed/social | £
in seconds Spots precition/ position spots g
(7. 10, 16 Time Check and Time =
20 or 30) Rs. Rs. P. | Checks

Super a Special

Super A
A
B
Rate of Agency
Grossamount __ . . _ _, | | Commission
Less: Agency Commission . __ ... . Accredited Agency @ 15%
5.5.1. concession Recognised Agency @ [5%
Registered Agency : @ 109
Net Amount payabie,, ..., . ... SSI Concession : @ 15%
The undersigned agrees to pay the above prices in accordance with the foliowing terms of payment
Terms of payment ................ e e aena et ar e feeraaean Chrr et et reeaaan
Praducts/Services o be advertised ...,...... . Ceeeaaanaaa e aaaaas

Sponsors Name ......000000u0 T T T
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The total cost of broadcasting shown above is based on the present broadeasting rates for Vividh Bharati Commercials. You shall be
at liberty to revise the said rates on givingsixty day'snotice tousand we shall be deemed to have agreed to such revised rates and the total
cost of broadcasting shall be revised accordingly, unless we intimate to you in writing within thirty days that we are not agreeable to the

revised rates in which event the contract would stand terminated as from the date of the expiry of the said period of thirty days.

The acceptance of his offer shall constitute a contract between the undermentioned and the President of 1ndia on the terms and

conditions mentioned heréin and in the Schedule “B”
negotiaiions in respect of broadcasts for the aforesaid products/ services shall stand cancelled

on your acceptance of his offer.

hereto. The said terms and conditions shall form part of the existing contracts and

Dated this day of 19
1 Signed
Seal of the Advertiser. " [Signed] Advertiser
Address :
Seal of the Agency. @ [Signed] {Agency]

[ booked through them] * Status: Accredited;

Recognition/ Registered/ Direct +

Address :
ACCEPTED for and on behalf of the President of India
byShri ..o.veiierriinaierananns Cearae e .. Signature ... eaee
Dated this . .. .. .. . e day of .19 Designation .......

* When the contract is execuied by the Agency on behalf of the
any document showing that they are empowered fully to handle
+ Strike out the irrelevant.

all matters relating to commercial

Advertiser, they should furnish alegally valid authority or any agreement ar the relevant extract from
advertisements, including the signing of the contract
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AIR MANUAL
ANNEXURE X }
(See Paragraph 15.5.7)
Screening of advertisement tapes — Screening Committee
Sl.  Tape Agency Advertiser Product Date of Report on Listening Presentation
No. No. Receipt Language Duration Text _
1 2 3 4 5 6 7 8 9 10

Technicai Approved Remarks Intials Initials of
Quatity or if any of PEX Programme

Unaccepted Head
11 12 13 14 15
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AIR MANUAL
ANNEXURE X1

(See Paragraph 15.5.8)

T

Schedule for the. Month of ............. .
Product Advertiser Agent Last Date of Time Monday to Duration  Sundays
Expiry of Duration  Saturday
Broadcast of Spot
8

1 2 3 4 5 6 7
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ANNEXURE XH

(See Paragraph 15.5.9)

(Spots)
Government of India
STATION:
Commercial Broadcasting Service, All India Radio
MONTH :

SUMMARY OF DAILY PRODUCTION SHEET (PRODUCTWISE) FOR THE PURPOSE
OF RECONCILIATION OF REVENUE WITH SALE OF TIME

Bill  Name of Period Time Block/ Duration Total No. of Spots Gross Amount of Bill
No. Product/ From To Time category

Advertiser/

Agency

Datewise Breakup of Spots

12345678910 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31

Total No. of Fixed/ Local Remarks

spots Ordinary Books
Time Check
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ABBREVIATIONS USED IN THE BILL

S1—Super A time category spot (ordinary)
S2—Super A time category spot (Fixed)
S3—Sp. Super A time category (ordinary)
S4—Sp. Super A time category (Fixed)
Al—A time category spot (ordinary)
A2—A time category spot (Fixed)

B1—B time category spot (Ordinary)
B2—B time category spot (Ordinary)

T-—Time Check/Time Signal
O—Ordinary spot

F—Fixed spot

PR—Product Code
AD—Advertiser Code
AG—Agency Code
S—Agency Status
ST—Station’s Code

SUN-—Booking on Sundays only
MON-—Booking on Mondays only
TUE—Booking on Tuesdays only
WED—Booking on Wednesdays only
THU—Booking on Thursdays only
FRI—Booking on Fridays only
SAT—Booking on Saturdays only
M/F—Booking on Monday to Friday only

WKD—Booking on Monday to Saturday only

(Weekdays only)
Z—Tie up spot
STATUS OF AGENCIES

Accredited Agencies
Recognised Agencies
Registered Agencies
Direct Advertiser
S.S.1. Advertiser
(Small Scale Ind.)

il o

INSTRUCTIONS

74
STATION CODE

Group 1
01—BOMBAY
02—CALCUTTA
03—DELHI

Group 11
04—Ahmedabad
05—Bangalore
06—Hyderabad
07—Kanpur
08—Madras
09—Pune
Group 111
10—Allahabad
11—Dharwar
12—Indore
13—Jaipur
14—Jullunder
15—Lucknow
16—Nagpur
17—Trivandrum
18—Vijayawada
19—Baroda

Group IV
19—Bhopal
20—Chandigarh
21—Patna
22—Rajkot
23—Tiruchirappalli

Group V

24—Calicut
25—Cuttack
26—Jodhpur -
27—Ranchi
28—Srinagar

1. Interest at 18 per cent per annum will be charged on all amounts due to AIR which are not paid

within the specified period in terms of contract/agreement.

2. For further instructions please refer to the terths and conditions laid down in the contract/ agreement

_ executed by the Advertiser/ Agency with All India Radio.
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- ANNEXURE XIV

(See paragraph 15.5.14)

BILL REGISTER FOR UNIT Month 19

Bill Date of Agency Advertiser/ Product Gross Commission Net Due Initials of Date of Remarks
No. Issue Sponsor Service Rs. P. Rs. P Rs. P Date Acctt. Sr.Acct payment
12 3 4 5 6 7 8 9 10 11 12 13
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ANNEXURE XV

(See Paragraph 15.5.19)

STATEMENT SHOWING THE CALCULATION OF. REVENUE WITH REFERENCE
TO THE SUMMARY PREPARED FROM THE DAILY PRODUCTION SHEET

(Revenue from Spots)

STATION:

MONTH:

Time Duration Ordinary Spots Fixed Spots Total No. Total Remarks
Category of Spots No.of Date per Gross No.of Date per Gross  of Spots  Gross
Spots Spot Amount Spots Spot Amount (3+6) Revenue
Rs. P. Rs. P Rs. P

1 2 3 4 5 6 7 8 9 10 11
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ANNEXURE XVI

(See Paragraph 15.5.16)

SUBSIDIARY CASH BOOK

. n

Date of Receipt  Receipt No. Name of Agency/ Cash Cheque/Demand Draft Date of

Challan Progressive

of Cheque/ and Date Advertiser Amount No.& Date Amount Realisation No. Total for
Draft of DD/ the Month
Cheque
1 2 3 4 5 6 7 8 9

Rs. P. Rs. P.
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ANNEXURE XvII

(See Paragraph 15.5.17)

ADVERTISER’S LEDGER

Name of the Advertiser : '

78

Product :
Agency/ Agencies :
Month Bill No. Gross Business Remarks
Rs. p.
1 2 3 4
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AIR MANUAL 79
ANNEXURE XvII
(See Paragraph 15.5.17)
NAME OF THE ADVERTISER
Gross Business Placed
Station Folio No. April May To End June To End and so on
- of May ' of June
1 2 3 4 5 6 7 8
Bombay
Calcutta
Delhi

Madras
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' ANNEXURE XIX

(See Paragraph 15.5.18)

AGENT’S LEDGER

Month Station Bill Gross Commission Discount  Net Due Actual Amount C.B. Remarks

No. Amount Amount Date Date of Folio
Payable Payable ) Number
1 2 3 4 5 6 7 8 9 10 11 12
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ANNEXURE XX '
(See Paragraph 15.5.20)
CBS ADVERTISING JOURNAL
No. Duration Details of  Agent Time Size Product Rate No.for Special Casual
Start Expiry  Broadcast Month Rate

Week’s i Week’s Week’s

M Tu WTh F Sat Sun Total M Tu WTh F Sat Sun Total M Tu WTh F Sat Sun Total
M Tu W Th F Sat Sun Week's Total - M Tu W Th F Sat Sun Week’s Total
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AIR MANUAL 82
ANNEXURE XXI

(See Paragraph 15.5.23)

GOVERNMENT OF INDIA
CENTRAL SALES UNIT

COMMERCIAL BROADCASTING SERVICE, ALL INDIA RADIO
BOMBAY — 20BR

No. A : ' . ORIGINAL/DUPLICATE
Dated the
Received by Cheque/ Demand Draft No. _ dated
from M/s Advertising Agent/ Advertiser the sum of Rs.
(Rupees only) towards advertisement account.
Signature
Designation
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ANNEXURE XXII

(See Paragraph 15.6.28)

NAME OF CBS STATIONS ————

Statement Showing Monthly Revenue (Gross and Net Amount) Earned from Primary Channel
Stations

Month — ——— 19

Name of Primary Channel Revenue Earned Commission Net

. Station Gross
Rs. Rs. Rs.

Total for the month under report

Total upto previous Month

Progressive Total

Date :

Signature
(ASD (C)/SD(C)
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16.1.1-2
16.1.3
16.1.4
16.1.5
16.1.6
16.1.7
16.1.8
16.1.9-13
16.1.14
16.1.15
16.1.16-20
16.1.21-24
16.1.25-28
16.1.29-3]
16.1.32
16.1.33
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CHAPTER XVI

EXTERNAL SERVICES DIVISION

84

SI1.No. Subject Paras

1. Introductory 16.1.1-2

2 Organisation 16.1.3

3. Duties & Responsibilities 16.1.4

4, Payment to Staff posted Abroad. 16.1.5

S. Travelling Allowance 16.1.6

6. Staf Artists/ Artists 16.1.7

7. Recruitment of Foreign Nationals 16.1.8

8. Casual Artists 16.1.9-13
9. Contingent charges 16.1.14
10. Publication of Programme Journals 16.1.15
11. Programme Exchange (External) 16.1.16-20
12. Payment in Foreign Countries through Indian Mission. 16.1.21-24
13. All India Radio Hostel 16.1.25-28
14. Recovery of Rent 16.1.29-31
15.  General ' 16.1.32
16. Delegation of Powers 16.1.33




